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INTRODUCTION

At independence, Ghana’s first 
president, Dr Kwame Nkrumah 
included a black star in the na-

tional flag, an indication of the role that 
the first self-governing African country 
expected to play in the continent. The 
country took its first steps in triumph 
and optimism, buoyed by the abundance 
of mineral and natural resources that it 
was believed would power its ambitions 
as a free country. Like many other coun-
tries in Africa, however, the 60s and 70s 
were rife with political instability and eco-
nomic stagnation. After a painful drought 
and food shortages in the early 80s, the 
country accepted the need for a struc-
tural transformation and embarked on a 
raft of reforms to make its economy more 
market-friendly and amenable to private-
sector investment and participation. The 
country had reasonable success in its re-
form agenda and was often held up as a 
leading light on the continent, culminat-
ing in its reclassification as a lower middle 
income country in 2010. That year also 
saw the commencement of commercial oil 
production, which quickly became a lead-
ing source of investment, jobs and revenue 
for the national treasury. 

Ghana has become an increasingly attrac-
tive destination for foreign investment in 
recent years.   With a stable political envi-
ronment, a diversified economy, including 
a vibrant private sector, and a strategic geo-
graphic location, it is consistently ranked 
among the top 10 countries in Africa for 

ease of doing business by the World Bank. 
The government of Ghana has imple-
mented several policies to attract foreign 
investment, including the establishment of 
the Ghana Investment Promotion Center 
(GIPC) to facilitate investment processes 
and provide assistance to investors. Ad-
ditionally, Ghana is a member of several 
trade blocs, including the Economic Com-
munity of West African States and the 
African Continental Free Trade Area (Af-
CFTA), providing access to neighbouring 
and Africa-wide markets. With a growing 
middle class, skilled workforce, abundant 
natural resources, and a supportive invest-
ment climate, Ghana presents an exciting 
prospect for investors looking to tap into 
emerging opportunities in Africa.

Ghana has emerged as one of the Afri-
can countries preferred by investors. The 
government has prioritised the develop-
ment of key sectors such as agriculture, 
manufacturing, and infrastructure, creat-
ing openings for both local and foreign 
investors. The country’s agriculture sector, 
for example, with its vast arable land and 
abundant water resources, has enormous 
potential for growth. The manufacturing 
sector is also poised for expansion, as the 
government seeks to promote value-added 
industries and increase exports. 

The government has turned its ambition to 
industrialisation to complement a boom 
in services, to reduce the dependence on 
natural resources and vulnerability to 
global price shocks that have frequently 
disrupted its economy. While the country 
has struggled with recent upheavals cre-
ated by Covid-19, conflict in Europe, high 
inflation and debt crises, the government 
is determined to utilise such challenges 
to build more permanent structures that 
would secure the country in the event of 
future global ruptures.

Ghana resets for a new future

CAPITAL CITY
Accra

OFFICIAL 
LANGUAGE
English

CURRENCY
Cedi (GHs)

POPULATION
34,027,738 (World 
Population Review; May 
2023) 

POPULATION GROWTH 
RATE
2.39%

GOVERNMENT
Presidential democracy 
with unicameral 
legislature and indepen-
dent judiciary 

MAJOR EXPORTS Gold, 
cocoa, oil 

MINIMUM WAGE
GH¢ 14,88/day (Jan 2023)

INFLATION
41.2% (April 2023)

EXCHANGE RATE
US$1 to GH¢10.95 (BoG; 
May 2023) 

LAND SIZE 
 238, 533 sq. km 

CLIMATE
Tropical

GHANA AT A GLANCE
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PEOPLE AND GOVERNMENT
Ghana is noted for its warm, friend-
ly people and diverse society, con-
sisting of at least 70 different ethnic 
groups and 49 languages. The most 
recent census in 2020 counted 30.8 
million people, with the popula-
tion growing at an average of 2.1 
per cent a year. The majority of the 
population is youthful, with around 
57 per cent being under the age of 
25. Christianity and Islam are the 
two most dominant religions in 
Ghana, accounting for 71 per cent 

and 17 per cent of the population 
respectively. Access to education is 
on the rise due to the government’s 
policy of providing free education 
up to senior secondary level, which 
is expected to further enhance the 
quality of the country’s workforce. 
The government continues to in-
vest in social services and infra-
structure to improve the quality of 
life for its citizens.  

Ghana has a robust multi-party 
democracy with human rights and 
free speech guaranteed to its citi-
zens. Since 1993 when it returned 
to constitutional rule, the country 
has held 8 successful elections, 
three of which ended with a transi-
tion to governments formed by the 
opposition. There are two major 
parties, both of which are com-
mitted to enhancing the country’s 
competitiveness, its attractiveness 
to private investors and the security 
of investment ventures. The capital 

city, Accra, is also the economic 
centre and hosts the majority of 
business activity in the country. In 
2020, Accra was chosen as the city 
where the secretariat of the African 
Continental Free Trade Area would 
be located. 

THE GOING GETS TOUGH FOR THE 
ECONOMY 
Ghana’s economic growth was dis-
rupted by the onset of the Covid-19 
global pandemic in 2020. In 2019, 
the country had grown by 6.5 per 

cent. As the pandemic raged, the 
government moved to shut down 
swathes of the economy to prevent 
infections and protect lives. At the 
same time, it stepped up social in-
terventions such as subsidies for 
water and electricity consumers. 
The increased spending, slowing 
economy and reduced revenue in-
take exerted a predictable toll on 
the nation’s finances and acceler-
ated its exposure to debt. Further 
shocks from the heightened infla-
tion in 2022, interest rate hikes and 
the supply chain shocks resulting 
from the pandemic combined with 
the war in Ukraine to put the Gha-
naian economy under more pres-
sure. In December 2022, Ghana de-
faulted on its debts to international 
creditors. 
Six months before that, the country 
had applied for an International 
Monetary Fund support package. 
Negotiations began in September 
and proceeded swiftly, culminat-

ing in a staff-level agreement in 
December 2022 and full board ap-
proval in May 2023. Prior to that, 
the government successfully con-
cluded a domestic debt exchange 
programme and gained similar 
assurances from its international 
creditors. Under the IMF package, 
the government is expected to em-
bark on a raft of measures to en-
hance public financial management 
and other long-term, sustainable 
reforms to the country’s fiscal and 
monetary policies, which include 
making renewed efforts to improve 
domestic revenue generation and 
block tax loopholes.
The government is determined to 
use this moment of crisis to un-
dertake the changes that will set 
Ghana on the path to sustainable 
recovery and growth. In addition to 
the overhaul of its fiscal approach, 
it hopes to attract more investors – 
from home and abroad – to take ad-
vantage of the many opportunities, 
the friendly business environment 
and its targeted policies to support 
enhanced local production and a 
diversified economy.

FROM EXPLOITATION TO PRODUC-
TION
Ghana’s exports have typically been 
heavily tilted to raw materials. 
From gold, oil and cocoa through 
to timber and agricultural pro-
duce, the majority of its exports 
have been in their raw state. On the 
other hand, the country imports 
most of the finished products that 
are used in the country. The gov-
ernment’s strategy to support local 
production, add value to natural 
resources and reduce imports in-
cludes tax incentives, special eco-
nomic zones and the provision of 
critical infrastructure to support 
production. Under the One Dis-
trict One Factory policy, investors 
are able to access concessionary 
lending from local financial insti-
tutions covered by a government 
guarantee, while local communities 
are encouraged to support inves-
tors with land and other resources. 
Currently, the majority of these 
factories are agro-based, a boost to 
the government’s hopes that agro-

processing can be the springboard for the 
country’s industrialisation. The government 
also has a programme to build warehouses 
around the country to support local produc-
ers; these facilities will be especially critical 
for agricultural suppliers, who have had chal-
lenges with storage in the past. An improved 
road network connecting farms with urban 
communities is also helping to make the 
marketing of agricultural produce easier, less 
risky and more cost-efficient. 
Another growing sector is automobile manu-
facturing, which government has sought to 
facilitate through the Ghana Automotive 
Development Policy, launched in 2020. Since 
then, global brands such as VW, Nissan, Su-
zuki, Peugeot and Hyundai have established 
assembly plants in the country. The Asso-
ciation of African Automobile Manufactur-
ers projects that as many as 1.5 million cars 
could be assembled in Ghana by the end of 
2023. The government is seeking to support 
the sector with tax exemptions such as zero 
rating of VAT on the sale of domestically as-
sembled vehicles and an asset-based vehicle 
financing scheme to stimulate demand for 
these. 

AT THE CENTRE OF AFRICAN TRADE 
On 1 January, 2021, the African Continental Free Trade Area (Af-
CFTA) came into effect. The purpose is to remove trade and customs 
barriers between all African states, in the process creating a single 
market that will be the largest in the world when fully implemented. 
The value of the market is estimated at $3.4 trillion, with a reach of 
1.3 billion people across Africa’s 55 countries. The free trade area 
will also eliminate variations in regulations and enable companies 
to build a market presence in the continent from any single country, 
based on a single set of rules. It is expected that this will lead to 
the development of regional value chains, where countries specialise 
in certain goods and services, leading to increased efficiency and 
productivity. 
Ghana has been chosen to host the headquarters of the secretariat 
and the government is determined to reap the full benefits from this 
long-awaited opportunity. Ghana has already participated in trade 
under the agreement, receiving batteries and tea from Kenya and 
coffee from Rwanda. On its part, Ghana has also exported cocoa 
powder, rubber, palm oil and live plants such as mushroom spawn 
to Kenya, and ceramics to Cameroon. The government has assisted 
30 companies to gain the needed certification to export goods under 
the rules of the AfCFTA. As one of the first seven countries to be 
selected for the pilot, Ghana is well positioned to provide a crucial 
entry point to global brands that want to access the opportunities in 
the wider African market. 
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EVERY GHANAIAN LIVING EVERYWHERE 
Ghana is determined to make use of the skills and capital of its large 
diaspora to help drive its development ambitions. The first home-
coming summit in 2001 was a declaration of this ambition and since 
then, the country has moved to create a welcoming environment not 
only for Ghanaians living abroad, but also the black diaspora who 
can trace their ancestry to the country. Among other things, Ghana 
has offered visa-free travel and citizenship to interested members of 
the black diaspora. Some local chiefs have gone further to provide 
land to those looking to settle or invest. These initiatives stem from 
a conviction that the black star of Africa should remain a beacon for 
the sons and daughters who have been abroad – whether for a year 
or several generations – and want to come back home to contribute 
to the continent’s renaissance. In 2019, an open invitation to come 
to Ghana and commemorate the 400th year since the first slave ships 
arrived in America drew over a million visitors. The government is 
looking to build on that success and create sustainable linkages with 
the global black diaspora to encourage investment and visits for lei-
sure, such as the increasing trend for Ghanaians abroad and other 
tourists to spend December in the country.

REBIRTH OF A NATION 
After 66 years of independence, Ghana has learned from its history 
and is poised to move to the next stage of development. A robust 
democracy that has endured for three decades and the sustained 
peace it enjoys make it a solid bet for local and foreign investment. 
While the challenges of the immediate past have tested its resolve, 
the country is set to emerge stronger and better able to leverage its 
human and natural resources to chart sustained progress. In the 
coming years, Ghana will reassert itself as an economic powerhouse 
in the region with a stable economy, vibrant local industry, tech-
enabled service delivery and as always, a warm people ready to work 
with the rest of the world to build a more prosperous future for all.

FIVE REASONS TO INVEST IN GHANA 

1. Stable Democratic Climate
•	 Ranked as the most stable political environ-

ment within the West African sub-region and 
eighth in Africa, Ghana has established demo-
cratic institutions and systems to ensure good 
governance and rule of law in the country – 
Africa Country Benchmark Report (ACBR, 
2018)

•	 2nd Best Judicial System in West Africa, mea-
sured by the rule of law – World Justice Project 
(WJP) Rule of Law Index 2021

•	 1st in West Africa & 2nd in Africa for peace-
fulness (Global Peace Index 2021)

2. Ease of doing business 
•	 Ranked one of the best places for doing busi-

ness in West Africa according to the World 
Bank’s Ease of Doing Business Report 2020

•	 Best destination for investment in West Africa 
& 3rd on the continent (AT Kearney Global 
Services Location Index 2021)

•	 Most competitive economy in the West Af-
rican sub-region and 11th in sub-Saharan 
Africa (World Economic Forum Global Com-
petitiveness Index 2019)

•	 1st FDI destination in West Africa & 4th in 
sub-Saharan Africa (EY Attractiveness Re-
port, October 2018)

3. Accessibility 
•	 Geographically closer than any other coun-

try to the centre of the earth. An average of 8 
hours of flying time to Europe and the Ameri-
cas (World Population Review (WPR))

•	 World-class airport (Kotoka International 

GHANA’S
PREFERRED
TESTING
CENTRE

Talk to us today!

0302-500065/6

Ghana Standards Authority o�ers Conformity 
Assessment services i.e. Testing, Inspection and 
Certi�cation. Our Testing Services ensure that 
goods/products produced, whether for local 
consumption or for export, are safe, reliable 
and are of good quality.

We currently have Five (5) ISO/IEC 17025:2017 
Accredited Testing Laboratories and they are:

1. Microbiology Laboratory
2. Metallic Contaminants Laboratory
3. Mycotoxin and Histamine Laboratory
4. Food and Drinks Laboratory
5. Pesticide Residues Laboratory

www.gsa.gov.gh

INTRODUCTION

Airport) adjudged the best airport in West Africa and the best in Africa 
for airport service quality, with the capacity to serve 2-5 million pas-
sengers per annum

•	 Home to one of West Africa’s largest ports – Tema Port, which is cen-
trally located in West Africa and has been upgraded to handle 3.5 mil-
lion TEUs

•	 Good network of trunk roads and excellent financial services
•	 Immediate access to the over-370m market size of the Economic Com-

munity of West African States (ECOWAS)
•	 Access to the African Continental Free Trade Area (AfCFTA) market 

of 1.3 billion people across Africa, with a combined Gross Domestic 
Product (GDP) of $3.4 trillion

 
4. Competitive and educated 
•	 Availability of skilled and trainable labour
•	 One of the most competitive minimum wages in the West African sub-

region at GH¢14.88 
•	 One of the highest literacy rates in the West African sub-region. The 

adult (15 years or older) literacy rate being 79% (World Bank Group)
 
5. Strong resource pool 
•	 No. 1 gold-producing country in Africa
•	 2nd largest cocoa producer in the world
•	 3rd largest bauxite reserve in Africa, with an estimated reserve base of 

500 million 
•	 Over 6 billion tonnes of iron deposits and over 60 million tonnes of 

manganese
•	 Over 189,000 barrels of oil produced daily
•	 8 trillion cubic feet of natural gas reserves
•	 5 million hectares of arable land
•	 4 million hectares of cultivable land & 228,792 hectares of irrigable land
•	 560km of pristine coastline

Source: Ghana Investment Promotion Centre (GIPC) - https://www.gipc.gov.gh/

INTERNATIONAL RANKINGS

Ease of Doing Business Rankings 2020 
(World Bank)
•	 3rd in West Africa

World Investment Report (WIR)
•	 Highest Recipient of FDI in W. Africa for 

2020
•	 Second-highest Recipient of FDI in W. Africa 

for 2019 
•	 Highest Recipient of FDI in W. Africa for 

2018

Global Peace Index 2021
•	 2nd most peaceful country in Africa

Global Competitiveness Index 2019
•	 1st in West Africa 

Mo Ibrahim Index of African Governance 
2021
•	 8th out of 54 countries in overall gover-

nance
•	 5th out of 54 in participation, rights & 

inclusion 
•	 13th out of 54 for human development
•	 11th out of 54 for security and rule of law 
•	 12th out of 54 in foundations for economic 

opportunity

WJP Rule of Law Index 2021
•	 2nd in West Africa
•	 7th out of 33 for sub-Saharan Africa 
•	 58th out of 139 globally

2020 RMB Global Markets Research
•	 	1st in West Africa (Determinants of Invest-

ment)
•	 	6th Best Place to Invest in Africa (Attractive-

ness Score)

2021 Global Retail Development Index 
•	 3rd in Africa
•	 	8th in the world

http://www.gsa.gov.gh
https://www.gipc.gov.gh/ 
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INTRODUCTION

MACROECONOMIC OUTLOOK

The authorities have sought IMF support and reached a staff-level agreement (SLA) in December 
2022. Ghana is seeking a three-year arrangement under the Extended Credit Facility (ECF) of about 
US$3 billion. With a view to restoring public debt sustainability, the authorities have announced 
a comprehensive debt restructuring, implemented a moratorium on external official bilateral and 
commercial debt repayments, requested debt treatment under the G20 Common Framework, and 
committed to an ambitious fiscal consolidation plan. They completed a domestic debt exchange 
(DDE) programme in February 2023. Growth is expected to decelerate further in 2023 as macroeco-
nomic weaknesses and contractionary fiscal and monetary policies dampen aggregate demand. 
Growth is expected to slow further to 1.6 per cent in 2023 and remain muted in 2024, before return-
ing toward its potential. Non-extractives growth is expected to be low compared to the Covid-19 
pandemic and 2014 crisis periods, with agriculture affected by high input prices and a disease af-
fecting cocoa trees. Extractives growth is expected to be robust thanks to new gold mines and a re-
covery in small-scale mining. Going forward, the authorities will need to complement their incipient 
macroeconomic stability programme with growth-enhancing structural reforms such as improv-
ing the business environment and promoting export competitiveness, transitioning to the digital 
economy to boost productivity, and investing in resilient public infrastructure to adapt to the impact 
of climate change. The outlook is challenging. Risks to the outlook include delays in external debt 
restructuring and the IMF programme, increased financial sector vulnerabilities, and the realisation 
of contingent energy sector liabilities. In the shorter term, poverty is expected to increase slightly, 
due to the cumulative effects of increases in electricity and water tariffs, rising food prices and an 
increase in VAT. The revised electricity tariffs could be less regressive and reduce poverty if a portion 
of the increased revenues were targeted to the poor in the form of cash transfers.

Source: World Bank
http://documents.worldbank.org/curated/en/099907204122391347/IDU0e72b5e0b07a1d042650b9300cc751f35612d 

An excepponal combinaaon of luxury and nature. Our award-winning resort
on the banks of the Volta River is in an unprecedented locaaon amidst some
of Ghana’s most beauuful natural suroundings.

Get accve with our nature tours and hikes, numerous river sports accviies,
tennis courts, golf driving range and much more. 
Whether you’re lounging by the pool, or treaang yourself to something delicious,
The Royal Senchi is undoubtedly the ideal vacaaon spot for all.The Royal Senchi is undoubtedly the ideal vacaaon spot for all.

Escape city life and immerse yourself in the tranquility of The Royal Senchi.

Elegance.Luxury.The Royal Senchi.

0244958822 | 0303409180                   www.theroyalsenchi.com                   reservaaons@theroyalsenchi.com

http://documents.worldbank.org/curated/en/099907204122391347/IDU0e72b5e0b07a1d042650b9300cc751f35612
http://www.theroyalsenchi.com
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STEP 1 • REGISTRATION WITH REGISTRAR GENERAL’S 
DEPARTMENT  
Incorporate a company at the Registrar General’s Department 
(RGD) and obtain the following:
a.	 Certificate of incorporation and TIN number
b.	 Company Regulation
c.	 Certificate to Commence Business.

STEP 2 • MINIMUM EQUITY CONTRIBUTION
Under Act 865, foreign investors are required to comply with 
the minimum equity requirements. This can be either in cash 
or in capital goods relevant to the investment; or a combination 
of both.
The minimum foreign equity requirement is as follows:
•	 	 US$200,000 for joint venture with Ghanaian partner 

having not less than 10% equity participation
•	 	 US$500,000 for 100% foreign ownership 
•	 	 US$1,000,000 for Trading Activity with a minimum of 20 

skilled Ghanaians employed by such an enterprise.

There is no minimum equity requirement for foreigners 
interested in manufacturing, export trading and portfolio 
investment.

Exemptions are applicable to persons who have lost their 
Ghanaian citizenship by virtue of assumption of citizenship 
in another country. Foreign spouses of Ghanaian citizens who 
meet certain requirements are also exempt from the minimum 
equity requirement. Contact investor.services@gipc.gov.gh for 
more information.

STEP 3 • REGISTRATION WITH GIPC
The Investor then registers with the GIPC (after paying the 
relevant fees) for the process to be completed. This procedure 
takes five (5) statutory working days to complete, provided the 
registration forms and all supporting documents are in order.

Wholly Ghanaian-owned enterprises are 
also encouraged to register with GIPC to 
benefit from the incentives provided for in 
the GIPC Act, 2013 (Act 865).

STEP 4 • REGISTRATION WITH GHANA 
REVENUE AUTHORITY
All enterprises must register directly with 
the Ghana Revenue Authority for purposes 
of fulfilling statutory tax obligations.

STEP 5 • ENVIRONMENTAL IMPACT 
ASSESSMENT CERTIFICATE 
Applicable enterprises must register and 
obtain an environmental permit from the 
Environmental Protection Agency (EPA).                                               

Registration with other relevant Agencies: 
companies are to comply with regulatory 
requirements within their various sectors 
of operation, e.g. mining, oil and gas and 
exports.

NEW EXEMPTION PROCEDURES
The Exemptions Act 2022 (Act 1083) 
specifies new provisions and modalities 
for the application of tax exemptions 
and other waivers as well as the scope of 
exemptions.

Source: Ghana Investment Promotion Centre (GIPC) - 
https://www.gipc.gov.gh/

Setting up 
a business in Ghana

REGISTRATION

The Ghana Investment Promotion Centre is a 
government agency mandated by the GIPC 
Act 2013 [Act 865] to encourage, promote 

and facilitate investment in all sectors of the Gha-
naian economy.

vous System’ of Ghana’s digitalisation process by 
providing a comprehensive identification system 
that enables efficient delivery of public services and 
supports government initiatives such as social pro-
tection programmes. 
We have implemented mobile money interoper-
ability that allows seamless transactions between 
different mobile money platforms in Ghana, en-
abling users to send and receive money across dif-
ferent networks, promoting financial inclusion and 
convenience for individuals and businesses. We 
have the ghana.gov portal, a one-stop shop for gov-
ernment services, offering a centralised platform 
where citizens can access a wide range of govern-
ment services and information online, simplifying 
the process and reducing the need for multiple 
visits to different government offices. The digitisa-
tion of the business registration process in Ghana 
simplifies and accelerates the registration of busi-
nesses, enabling entrepreneurs to start and operate 
their businesses more efficiently. This promotes a 
favourable business environment, stimulates eco-
nomic growth, and attracts investment.
The implementation of the e-justice system in 
Ghana aims to improve judicial service delivery by 
leveraging digital technology. This system facilitates 
electronic filing, case management, and access to le-
gal information, making the justice system more ef-
ficient, transparent, and accessible to all citizens. In 
Ghana, we have guarantees against expropriation 
and allow the repatriation of dividends and profits 
after tax. Companies are able, under the GIPC Act 
865, to negotiate specific incentive packages in ad-
dition to the incentives and benefits available under 
various legislations. We are also home to the Port 
of Tema, which is centrally located in West Africa 
and has been upgraded to handle 3.5 million TEUs. 
As an emerging economy playing a central role in 
Africa’s free trade area agreement and hosting its 
secretariat, Ghana is in pole position to work with 
potential investors and make it easier for them to 
access products and services from a market of 1.3 
billion people across Africa. The presence of the 
AfCFTA Secretariat in Ghana positions the coun-
try as a hub for intra-African trade and investment. 
Hosting the secretariat here creates economic op-
portunities, stimulates business growth, and at-
tracts foreign direct investment (FDI) from mem-
ber states benefiting from the increased trade flows, 
enhanced market access, and expanded export op-
portunities within the continent.
I believe the stability of our political system and our 
democratic compliance was a factor in the World 
Bank’s assessment. 

TG:  What are the current prospects for foreign 
investors given the relatively unstable eco-
nomic situation in the country at present? How 
important do you think the IMF agreement is 
in this respect, and how do you think the inter-
national business community can be reassured 

Interview with 
Yofi Grant, CEO, Ghana 
Investment Promotion 
Centre (GIPC)

INTERVIEW

Top Guide:  What underpins the World Bank’s 
findings that Ghana is the best place in West 
Africa to do business, and what are the regional 
political or social-economic factors making it 
the most resilient economy in the region?
Mr. R. Yofi Grant: The World Bank’s recognition is 
based on the major structural reforms by the gov-
ernment to meet business needs and global chal-
lenges. Some of these have greatly improved the 
start-up ecology in the country. We have boosted 
the ease of doing business, addressed the issues 
around licensing permits, tax payments and ease 
of redundancy, among others. We also have a com-
prehensive programme of digitalisation. 
To give some examples of our work, in 2017, the 
paperless port system was implemented at Gha-
na’s main ports by the Ghana Revenue Authority 
(GRA) together with GCNet and West Blue Con-
sulting, following a pilot. The paperless port system 
has many features used by various stakeholders, 
including customs, clearing agents/importers, and 
port authorities. We also have the National Digital 
Addressing System which provides an address sys-
tem using unique postal codes for every property 
within Ghana. The system allows for the easy loca-
tion of addresses within the country, which is key to 
the development of Ghana’s e-commerce market. 
Then there is the biometric National ID Card, or 
the Ghana Card which serves as the ‘Central Ner-

Ghana is in 
pole position 
to work with 

potential 
investors 
and make 
it easier 

for them 
to access 
products 

and services 
from a 

market of 
1.3 billion 

people

https://www.gipc.gov.gh/ 
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about the outcome?
Mr. YG: Ghana’s prospects are still very good. The 
country’s GDP growth rate for 2022 was 3.1%. The 
country began the year with inflation as high as 
54.1%; currently the rate is down to 45.4% and it is 
projected in the IMF’s April 2023 World Economic 
Outlook report to reduce to 29.4% by the end of 
2023. The World Economic Outlook’s medium-
term projections estimate Ghana’s inflation rate to 
be 8% by 2026. Regarding the IMF agreement, their 
approval of a $3 billion loan for Ghana is a signifi-
cant development for the country. The immediate 
disbursement of about $600 million will provide 
much-needed support to tackle the economic chal-
lenges we are facing. 
The programme we have agreed is designed to 
restore macroeconomic stability, address debt sus-
tainability, and implement crucial reforms to build 
resilience and foster stronger and more inclusive 
growth. We understand the importance of stabilis-
ing our economy and ensuring long-term sustain-
ability. It also signals the international community’s 
confidence in our country’s potential and commit-
ment to addressing our economic concerns.

TG:  What has been the impact of the African 
Continental Free Trade Area (AfCFTA) imple-
mentation on FDI so far and where do you see 
it going?
Mr. YG: The implementation of the AfCFTA aims 
to boost intra-African trade, attract higher levels of 
FDI, facilitate economic diversification, contribute 
to job creation and economic growth, support SME 
integration, and drive infrastructure development 
for increased trade flows and regional connectiv-
ity. It promotes the harmonisation of investment 
policies and regulations, facilitated by the com-
prehensive AfCFTA Protocol on Investment. This 
protocol covers various aspects of investment, such 
as protection, promotion, facilitation, and dispute 
settlement. Its implementation is expected to pro-
mote investment flows within Africa, protect for-
eign direct investment, and contribute to economic 
growth and development on the continent. The 
Protocol was concluded in October 2022, adopted 
by the AfCFTA Council of Ministers, and the Pan 
African Trade and Investment Agency (PATIA) 
was established to promote investment in Africa. 
Successful implementation will require the com-
mitment and cooperation of all African countries 
and their respective investment promotion agen-
cies (IPAs). In Ghana, examples of prominent 
companies that have demonstrated the potential to 
engage in trade and investment activities under the 
AfCFTA based on their previous activities include 
Dangote Cement Ghana, FanMilk Ghana Ltd and 
Kasapreko Company Ltd. Renowned automobile 
manufacturers like Volkswagen (VW), Suzuki, and 
Sinotruk have also established assembly plants in 
Ghana with the aim of producing vehicles for the 
domestic, regional, and larger African markets, le-

veraging the potential market expansion and trade facilitation offered by the 
AfCFTA. 
The implementation of AfCFTA not only impacts intra-African trade but also 
encourages intra-African investment inflows. By reducing trade barriers and 
harmonising investment policies, the agreement creates a favourable environ-
ment for cross-border investments within Africa. This promotes economic 
integration, facilitates regional value chain development, and attracts more 
investments, leading to increased economic growth and development on the 
continent. To make the most of AfCFTA calls for greater collaboration be-
tween investment promotion agencies, so the Ghana Investment Promotion 
Centre (GIPC) led the charge in organising the first edition of the Annual As-
sembly of African IPAs (AIPA) dialogue in January 2023 to deliberate on the 
role of IPAs in facilitating the growing intra-African trade.

TG:  As the largest gold-producing country in Africa and the second-larg-
est cocoa producer in the world, what measures towards ecologically 
sound mining have been implemented?
Mr. YG: The government of Ghana is committed to promoting sustainable 
mining practices in Ghana and understands the importance of preserving our 
environment for future generations and ensuring that our mining activities do 
not have a negative impact on local communities. This mandate is overseen by 
the Environmental Protection Agency.
The government has implemented a number of measures to encourage eco-
logically sound mining. For example, we have created the Ghana Extractive 
Industries Transparency Initiative (GHEITI), which is responsible for ensur-
ing that mining companies in Ghana comply with environmental regulations 
and disclose information about their operations.
Also, there is the Community Mining Program, launched in 2020 to promote 
responsible small-scale mining within mining communities. It aims to pro-
vide legal and regulated avenues for small-scale miners’ operations, while also 
ensuring environmental and social sustainability. The programme involves 
the allocation of specific mining sites to organised small-scale mining groups 
within communities. The government-led initiative, Multilateral Mining 
Integration Project, aimed at regulating and formalising small-scale mining 
activities, is another area of governmental interest. It focuses on streamlin-
ing the licensing and operational processes, providing training and capacity-
building for small-scale miners, and promoting responsible mining practices. 
Moreover, the government’s cooperation with the private sector promoted the 
establishment of the Ghana Chamber of Mines, which promotes sustainable 
mining practices and encourages mining companies to adopt environmen-
tally friendly technologies and practices. 
The Chamber also facilitates regular stakeholder consultations to address en-
vironmental and social concerns. Overall, we believe that promoting ecologi-
cally sound mining practices is essential to ensuring the long-term sustain-
ability of our mining sector and protecting our environment. We welcome 
foreign investment in this area and encourage mining companies to adopt 
sustainable practices and technologies that benefit both the environment and 
local communities.  

TG:  Thermal, solar and windmills have emerged as new reliable sources 
of power. What have been the most productive sources of investment 
for each, and how do you expect to encourage further such investment?
Mr. YG: First of all, thermal power is presently the most productive area of 
investment for electricity generation in Ghana. The country has abundant 
natural gas resources, which have been used to generate electricity through 
thermal power plants. Currently, about 69% of Ghana’s electricity generation 
is from thermal power sources with a total capacity of 5,499.1MW. Some of 
the most notable thermal power plants in Ghana include the Takoradi Ther-
mal Power Plant, the Tema Thermal Power Complex, and the Sunon Aso-
gli Power Plant. Nonetheless, government is keen on developing renewable 

INTERVIEW

energy sources due to the country’s fast-growing 
energy demand and heavy reliance on fossil fuels 
for electricity generation. 
Previously, Ghana was heavily reliant on the Ako-
sombo dam for electricity, from the mid-1960s to 
the mid-1980s. However, changing rainfall pat-
terns led to lower water levels, and thermal power 
sources were developed as alternatives. Currently, 
the government is pushing to increase solar power 
generation. The aim is to generate 10% of the coun-
try’s electricity from solar power by 2030. This is 
an ambitious target considering that excluding 
large hydro, less than 1% of the country’s electric-
ity is currently generated from renewable sources. 
That notwithstanding, Ghana is committed to 
transitioning to more sustainable energy sources 
and making progress towards its renewable energy 
targets.
Ghana has seen a significant increase in investment 
in solar power in recent years. The country’s favour-
able weather conditions for solar power generation 
have attracted both local and foreign investors, en-
couraged by government policies and incentives. 
As a result, the number of solar power projects in 
Ghana has been increasing. For instance, in 2019, 
the country commissioned a 6.5MW solar power 
plant in the Upper West Region, which was one 
of the largest solar power plants in West Africa at 
the time. This was a significant milestone in the de-
velopment of renewable energy in the region. Ad-
ditionally, the government has introduced the net 
metering policy, which allows solar power users to 
sell excess power back to the grid, providing a fur-
ther incentive for investment in the sector. 
Wind power is still in its nascent stage in Ghana, 
but there have been some investments in this sec-
tor. Currently, there is only one operational wind 
farm in Ghana, which is located in the Volta Region 
and has a capacity of 225MW. The government is 
actively encouraging investment in wind power 
through various policies and incentives, such as 
the Renewable Energy Act and the establishment 
of the Renewable Energy Fund. To encourage fur-
ther investment in these sectors, government has 
put in place several policies and incentives, such 
as tax holidays, exemptions, and duty-free imports 
of equipment. Additionally, the government is 
working to improve the regulatory framework for 
renewable energy investments to provide a condu-
cive environment for investors. 

TG:  Are there lessons in ecological develop-
ment and investment that Ghana has learned 
that it could convey beneficially to the rest of 
the continent? 
Mr. YG: Yes, we have and I can think of a few ex-
amples. Ghana has leveraged public-private part-
nerships (PPPs) to drive ecological development 
and investment. Collaborations between govern-
ment entities, private businesses, and international 
organisations have facilitated knowledge transfer, 

technology sharing, and investment mobilisation in sectors like renewable 
energy, waste management, and sustainable agriculture. The government of 
Ghana, in partnership with private investors, has facilitated the development 
of renewable energy projects. One notable example is the Bui Power Author-
ity, a PPP between the government and the Bui Power Company, which op-
erates the Bui Hydroelectric Power Plant. The project has increased Ghana’s 
renewable energy capacity and reduced reliance on fossil fuel. 
Additionally, collaborations with other agencies and development partners 
are essential for the GIPC to effectively promote investments, access techni-
cal assistance, strengthen policy frameworks, expand investment opportuni-
ties, and achieve sustainable economic growth for Ghana. By harnessing the 
power of partnerships, we can collectively drive progress and unlock the full 
potential of our nation. In collaboration with GIZ, we have established a Busi-
ness Development Unit which has enhanced our capacity to build a pipeline 
of SDG-aligned and ecologically balanced projects for investors.  

TG:  Can you outline the parameters of poverty in Ghana that the GIPC is 
trying to address?
Mr. YG: Investments and indeed, private investment-led growth is a signifi-
cant predictor of poverty reduction. Therefore, seeing to an increasingly im-
proving business environment and attracting investments is key to addressing 
poverty in the country. By attracting foreign investors and promoting domes-
tic investment, we can create more job opportunities, increase productivity, 
and ultimately reduce poverty levels. 
The Ghana Investment Promotion Centre (GIPC), operating under the Of-
fice of the President, is Ghana’s primary agency for attracting and promoting 
investments. Guided by the GIPC Act 2013 (Act 865), our mission is to fa-
cilitate valuable investments that drive economic growth, unlock opportuni-
ties, and generate employment. To foster collaboration between the private 
sector and government authorities for business improvement, we have been 
organising the GIPC CEO’s Breakfast Meetings every quarter. These meetings 
serve as a platform for advocating policies and reforms that enhance the busi-
ness environment in Ghana, welcoming both local and foreign businesses. To 
identify investment prospects across various sectors in the country, the Centre 
conducts Regional Sensitisation Tours with support from the World Bank. 
These tours engage private businesses and highlight investment opportuni-
ties, subsequently matching interested investors with relevant projects. 
In terms of achievements, the GIPC reported a notable FDI inflow of US$2.6 
billion in 2022, along with the associated creation of 14,214 jobs, as well as 42 
Technology Transfer Agreements (TTAs) over the past five years. Overall, the 
Ghana Investment Promotion Centre plays a vital role in attracting invest-
ments, facilitating economic growth, and promoting a favourable business 
environment in Ghana. ■TG
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Interview with 
Akwasi Awua Ababio, 
Director, Diaspora 
Affairs Office

Top Guide:  The Diaspora Affairs Office is an 
indication of the government’s intention to 
include Ghanaians/Africans in the diaspora 
in its development plans. In what ways is the 
office helping to harness the skills, investment 
and advocacy of the diaspora community for 
Ghana’s growth and development?
Akwasi Awua Ababio: Our duty is to do exactly 
that and we work very closely with the Ghana In-
vestment Promotion Centre and other government 
agencies to get the message out that Ghana is ready 
to welcome those who have talent and expertise 
to come and add value. We have also done some 
seminars, notably the roadshows leading up to the 
Year of Return and the Diaspora Homecoming 
and Celebration Summit. We are hoping to adopt 
a much more structured approach when the da-
tabase of skills, which we are working on with the 
National Identification Authority and the Minis-
try of Foreign Affairs and Regional Integration is 
completed. With this, we will be able to tell who 
is where, what skills they have and what they can 
help out with. This will encompass all sectors and 
skills, from sports and entertainment to science and 
technology. I think this will give real meaning to 
the government’s objective to integrate the diaspora 
fully in the development effort. 
There is however some frustration about the re-
strictions that we currently have that prevent the 

diaspora from serving at the highest levels of gov-
ernment, but we hope that there will soon be an 
amendment to those constitutional provisions so 
that we can reap the benefits of the full participation 
of our diaspora in Ghana’s national life.

TG: In 2021, Ghanaians in the diaspora sent 
over $4 billion back home, almost twice what 
the country earned from cocoa. Is the office 
considering avenues through which some 
of these funds could be channelled towards 
specific investment projects in the country?
AAA: Right now remittances are for private pur-
poses but I think we have a big opportunity to 
channel them into other areas. Recently, we had 
some input from the German government, which 
has a programme called Widwu. It is basically 
about trying to see how remittances can be mobil-
ised to support SMEs and also for SMEs to utilise 
that same route to access these funds. This is at 
an experimental stage currently but I believe it is 
something that we can work on in partnership with 
the German government. If successful, we can ex-
tend it to other areas to get more people registered 
and engaged with the opportunity

TG: Are there any successful examples of dias-
pora investments that you can think of so far?
AAA: I think there are several diaspora invest-
ments that have taken place over the years. We can 
go back all the way to Tetteh Quarshie, when he re-
turned to Ghana with cocoa. You could say that was 
an investment. But there are a lot more contempo-
rary examples that we can point to. In education, 
for example, we have Ashesi University, which is 
of such high quality that you have people coming 
from outside the country to attend and through 
that, giving the country much-needed foreign ex-
change and brain gain. That is a big plus. There are 
many people also doing similarly amazing things, 
drawing on their networks and leveraging their fi-
nancial capacity. 
I should mention the growing presence of African-
American communities in the country and their 
role in transforming industries such as tourism and 
hospitality with their energy and ideas.
Then we have those who are engaged in education, 
passing on their knowledge to the next generation 
of Ghanaians, which I see as an investment. Person-
ally, I am very happy to see the President appoint 
so many people from the diaspora so they can help 
transform the country and change our narrative.

TG: One of the main aims of the government 
is to attract members of the black diaspora to 
come and invest, and even live in the country, 
offering citizenship, land and other incentives. 
Can you give us a brief overview of the role the 
diaspora office has been playing in this, and 
your assessment of the successes so far?

we had some 
input from 
the German 

government, 
which has a 
programme 

called 
Widwu

AAA: One of the major areas of work is the citizenship drive that we have 
embarked on, working closely with the Ministry of Interior and the Ghana 
Immigration Service. We have made deliberate efforts to encourage people 
to take up Ghanaian citizenship. The first group that we focused on was those 
historically African people who were already living in Ghana and had been 
waiting to gain citizenship for years, in some cases. So we worked to expe-
dite the process for them. Then we turned our attention to those who, having 
come from outside and having seen what we were doing, also wanted Ghana-
ian citizenship. 
What we are doing now is incorporating an investment drive into the process, 
making sure that those who are coming to invest are also able to get citizen-
ship. If we want them to put their money into the country, it’s only fair to ex-
tend the same benefits and protections to them that are afforded under the law 
to any other Ghanaian, and that is what we are trying to make sure of.

TG: As the key agency for the government’s interface with the diaspora 
community, what are some of the challenges for the diaspora in their 
relations with their home country and how are you working to address 
them?
AAA: One of the major problems that people have when planning to resettle 
in Ghana is how to make sure that the social security contributions they have 
accrued in their host country are made available to them when they return 
home. This is a major concern that I believe we need to address with the great-
est urgency. We have some people, for instance, who went to work in Italy 
and ended up losing all their benefits when they came back home. This is not 
something that we want to see happening. 
So, I think we need to leverage our relationships with the host countries to 
make sure that our returning brothers and sisters, especially during retire-
ment, do not lose all they have worked for during their time outside the 
country. We need to take some proactive measures to resolve the issue so that 
people will feel at ease when coming back home, knowing that there will be 
full access to the benefits accrued from their hard work and that the process is 
smooth and easily navigated.

TG: Your office has been developing a Diaspora Engagement Policy for 
Ghana in collaboration with the Ministry of Foreign Affairs and Regional 
Integration and the Centre of Migration Studies at the University of 
Ghana. What is the progress on that currently?
AAA: Well, what I can tell you is that it has been assessed by a cabinet sub-
committee, where a few suggestions were made and so we had to go back to 
the drawing board to incorporate them. We will not require any further con-
sultations on it, we just have to add or remove a couple of things and re-submit 
it to the cabinet, which I am confident we will soon be able to do. So I think we 
can expect to see it formally launched very soon.

TG: Finally, what would you say are some of the 
key achievements of the Diaspora Affairs Office 
to date?
AAA: One of the things we take great pride in is 
that the diaspora has become integral in all aspects 
of our national life now. I’m proud of the fact that 
nearly all institutions have become responsive and 
sensitive to the concerns of our diasporan friends. 
For example, when you go to the banks, they now 
have diaspora desks to make sure people can get 
the prompt attention they need. That is also the 
case with our missions abroad, the Ghana Invest-
ment Promotion Centre (GIPC) and the Ministry 
of Foreign Affairs. Recently, the Ga Mantse Palace 
told us they would like to have a similar unit in the 
palace to enable them to deal with issues that are of 
interest to the Ga-Dangme diaspora. 
We are seeing estate developers responding to the 
needs of the diaspora and thinking about building 
communities that cater to their demands and stan-
dards so they can have comparable living spaces to 
what they have become used to in the West. I be-
lieve this renewed interest has something to do with 
our efforts and we are quite proud of it. On a trip to 
Kumasi recently, I saw a school that had diaspora 
in its name and I think it may have been built by 
someone from the diaspora or someone who has 
that community in mind, which I think is evidence 
of the impact that we are making. 
On the most prominent stage, there are our contri-
butions and leadership role in the Year of Return, 
while our programmes in the Beyond the Return 
initiative are exemplary, and we are proud of our 
influence on the private sector to take ownership 
of the movement to embrace the diaspora. Even 
if there still remains a lot to do, on the whole we 
have been able to engage the diasporan youth to 
take interest in the country, and that is a significant 
achievement in driving forward engagement, both 
for our nation and the continent at large. ■TG

INTERVIEW

As key pillars of the “Beyond the Return” Initiative, 
Celebrate Ghana and Experience Ghana aim 
at creating a sense of national consciousness 
anchored on key cultural festivals.
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Interview with 
Alex Apau Dadey, Executive Chairman of 
KGL Group, and Board Chairman, Ghana 
Investment Promotion Centre (GIPC)

Top Guide:  Despite the challenging economic environment, KGL has 
continued to grow over the last year. How have you managed to do 
this and what can other investors and entrepreneurs learn from your 
success?
Alex Apau Dadey: I think what we have tried to do at KGL is to bring in the 
experiences that we accrued from our operations outside the country. I always 
see myself as a diasporan investor because I worked outside the country for a 
long time. So, moving back here, what I sought to do was to bring in the good 
practices and that is what my partners and I have been doing. We haven’t re-
ally done anything different; we have just tried to replicate the approach that 
was working for us in the United Kingdom and other places. 
We take good corporate governance very seriously at KGL and I think that is 
one of our hallmarks. We also believe in sharing the rewards of our business 
with our employees. We take good care of them. We also invest in the com-
munities that we operate in and we are now one of the largest taxpayers in the 
country.  Our ethos is essentially to be a good corporate citizen and observe 
the highest ethical standards. 

TG:  You are now expanding into new markets in Africa, as well embark-
ing on new initiatives in Ghana, such as your intervention in the distribu-
tion of premix fuel. What is the big idea behind these moves and what 
impact do you expect them to have in the long term?
AAD: Our vision is quite simple. What we want to do is create a huge African 
conglomerate that can compete anywhere in the world. One of the problems 
we have here is the volatility in the value of our local companies, which is part-
ly because we have firms here that operate as foreign companies and so can 
send their money back home. Now, what if we also had big Ghanaian compa-
nies elsewhere that can also send money back into our economy? That is what 

we are doing. When we go into these new markets, 
we operate as Ghanaian entities, we do not set up 
as local firms in those countries and that means we 
can also repatriate our profits back to Ghana. 
I believe that is one of the solutions and a way that 
we can change the current narrative. Yes, we have 
gold, cocoa and oil but I think we will benefit great-
ly if we can provide services like ours in other coun-
tries, make some money and bring it home – that is 
how we can expand our economy. 

TG:  How are you hoping to transform the 
distribution of premix fuel with the innovations 
that you have introduced?
AAD: Well, we realised this was one of the areas 
where we have huge problems in this country. Un-
fortunately, there is a lot of corruption there, as the 
government can spend $40 million or $50 million 
and fishermen will still not get the product. That 
means the government is essentially throwing 
money away. So, we identified that as an area we 
can assist with through technology and the finan-
cial resources we have. 
We are building 300 sites on a build-operate-trans-
fer basis. It is a multi-million-dollar intervention, 
and the government will pay us over a ten-year 
period. Our aim is to use technology to reduce cor-
ruption and eliminate the bottlenecks so that our 
fisherfolks can get the fuel they are entitled to.

TG:  What are some of the factors that influence 
the investment choices you make at KGL?
AAD: I think what you find is that when you have 
credibility, you do not need to go looking for op-
portunities; they come to you. My belief is that 
credibility is the currency of business and that is 
what is often missing in our space. Once you have 
credibility, opportunities tend to come your way. 
We speak to a lot of investors, and we have some of 
them introducing us to new ventures. I am proud 
to say that we have the pick of opportunities be-
cause we have built a brand that is credible. 
In deciding which opportunities to take, we look at 
several factors. We like to partner with companies 
that already have a track record. For example, with 
the premix fuel venture, we are working with a com-
pany that has been in the business for over twenty 
years so they are not new. What we are bringing in 
is the new technology and the investment. We don’t 
typically invest in startups, as we have another arm, 

KGL Capital for exactly that purpose. We currently have about ten startups 
that we are investing in and offering support and guidance to.

TG:  The KGL Foundation is also doing some great work. What is the 
long-term vision for it, especially in the area of mental health, which you 
have announced plans for?
AAD: The foundation is very important to us. In fact, 5 per cent of our profits 
is committed to the foundation. We believe that the communities that we op-
erate in should benefit and people should be better off after their experience 
with us. That’s very important to us. Our philosophy of wealth is that it must 
touch lives. What we have done this year is institute a partners’ participation 
programme, where the companies we work with also have to support our vi-
sion. Luckily, we have a lot of companies that want to work with us and so we 
are asking them to support the same thematic causes that we are supporting. 
Mental health is one of five areas that we are focusing on. There are so many 
young people struggling with mental health issues and unfortunately, it is seen 
as a spiritual matter in Ghana. Elsewhere, it is treated properly as a medical 
problem, and we want to see that happen here too. This is a conversation that 
we want to lead here in Ghana. 

TG:  What assurance can you give to other investors, including Ghana-
ians in the diaspora, who are considering Ghana as a destination?
AAD: Well, I am a living example of the potential that Ghana has as an invest-
ment destination. I lived in the United Kingdom for over 30 years, and I have 
been permanently resettled in Ghana for the last 6 years. What I would say 
is that most of the financial resources that we are deploying now were made 
elsewhere. We are a 100 per cent Ghanaian-owned company and 99 per cent 
of our staff are Ghanaians, but we bring in expertise that is not available here. 
Take fuel automation, we are able to rely on funding from outside, where we 
have a track record, and so we are able to raise the needed funds. We also have 
foreign partners who come in with the technology and expertise to enable us 
to replicate the systems here.
What I will tell my fellow diasporans is that once you have the expertise, the 
resources and the contacts, Ghana is the best place to get results and also make 
an impact. Otherwise, those assets are just being wasted where they are. What 
we need here are the resources and the expertise so once you have that, bring 
them in to take advantage of the local opportunities and let’s work together to 
build a prosperous country.

TG:  As chairman of the Ghana Investment Promotion Centre (GIPC), 
what can you tell investors about Ghana’s prospects and why they 
should put their money into the country?
AAD: Ghana has always been a business-friendly destination. We have the 
most robust legal protections for foreign investors in the region. Of course, 
just like any other country in the world, we are having some economic turbu-
lence but that is very much a normal trend in the economic life of any country, 
where periods of growth alternate with periods where you have a slowdown. 
In the UK, they refer to it as boom and bust. We are going through that cycle, 
and with our human and natural resources, we are still a prime destination 
and I believe investors should seriously consider Ghana. 
Now that we have the International Monetary Fund (IMF) coming in to offer 
policy credibility, I believe we will soon recover, and the economy will start 
growing again. ■TG
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Our vision is quite 
simple. What we 

want to do 
is create a 

huge African 
conglomerate 

that can compete 
anywhere 

in the world

KGL OUTLOOK
‘At The Forefront of Digitalization’

KGL Group is a wholly-owned Ghanaian group 
of companies, with interests in Technology In-
novation, Fin-Tech, Logistics, Trade, Property 
Development, Gaming and Commerce. The par-
ent company commands a network of specialized 
business units that promote efficient solutions 
and effective tech-based related services to 
customers across Ghana and partner operating 
regions.

KGL Group’s expansion is based on carefully 
planned corporate strategy that relies on lever-
aging our core competencies and working within 
our corporate governance guidelines to achieve 
below:

•	 Building synergies to drive productivity for 
business 

•	 Crafting bespoke sector relevant tech-
based solutions

•	 Developing sustainable growth plans to 
deliver value 

•	 Remaining accountable to the environ-
ments we work within

‘Our History’

KGL Group started operations in 2018 and has 
since grown to current staff strength of 100+ lo-
cal Ghanaian workforce, priding itself in actively 
recruiting class leading talent across multiple 
disciplines. 

Significant investments in top-in-class platform 
solutions and global vendor partnerships, both lo-
cal and abroad with a client and strategic partner 
scope spanning multiple sectors across different 
sectors Private, Public, Government and Non-
Profits.

http://www.kglgroup.com.gh
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INTERVIEW

Top Guide:  How did you come to set up N. Dowuona & Company and 
what were you doing prior to that?
Nana Ama Botchway: Around 2010, having worked in private equity for a 
few years, I decided to return to private practice. Having retained and worked 
with firms of all sizes in my capacity as chief operating officer of one of the first 
pan-African private equity funds, I had gained some useful insights into what 
international institutional clients are looking for from their African counsel. 
Having attended two Ivy Leagues and started my career at firms like Deloitte 
and Simpson Thacher & Bartlett in New York before returning to Ghana, I 
also knew what Africa’s best and brightest professionals, keen to build a re-
warding and impactful career in Ghana doing world class work, would want. 
So, I decided to set up the N. Dowuona & Company to respond to those 
needs. That’s how my own journey as an investor in Ghana began. 
Thirteen years later the firm has a leadership team that has over 60 years of 
combined experience in law and business and a team of the best and brightest 
minds in Ghana. We have been internationally ranked as one of the elite lead-
ing firms in the leading law firm directories such as Chambers and Partners 
and Legal 500. We have won numerous international awards including Ghana 
Law Firm of the Year 2023 at the Chambers Africa Awards. We have also been 
shortlisted as West African Law firm of the year by the Africa Legal Awards 
this year. Our team and alumni, include graduates from Harvard, Princeton, 
Columbia, Stanford as well as the best universities in Ghana including Ashesi, 
University of Ghana, Kwame Nkrumah University of Science and Technol-
ogy as well as the University of Professional Studies Accra. I am proud of my 
incredible colleagues and what we are achieving together.
We advise on transactions and disputes in areas ranging from corporate and 
commercial matters of all kinds, banking and finance, property and con-
struction, energy and infrastructure projects and commercial disputes. Our 
clients are both local and international investors and companies of all sizes, 

from startups to Fortune 500 companies. We have 
advised on landmark transactions such as the de-
velopment, operation and sale of the Mövenpick 
Ambassador Hotel by Kingdom Hotel Invest-
ments, the development of the iconic One Air-
port Square, the first green building in Ghana, the 
development of containerized terminals, power 
plants, roads, railway projects and the financing of 
these and other projects. We advise on cutting edge 
corporate finance and fintech transactions as well 
as help companies of all sizes with compliance and 
governance matters.  We are committed to helping 
investors navigate the Ghanaian business environ-
ment. We are often called upon to help some of the 
world’s largest companies to solve some their most 
complex problems. Alongside our client work, we 
make the time to do significant pro bono work and 
have started an initiative called ND&C Launchpad 
which provides women-owned and led businesses 
with free or low-cost legal and compliance re-
sources. We love what we do, and we derive a lot of 
satisfaction from being part of Ghana’s growth and 
development through our work.
TG:  Why is Ghana an interesting proposition 
for investors?
NAB: Ghana is an incredibly attractive investment 
destination for many reasons despite the current 
macroeconomic slowdown and challenges be-
ing experienced by the financial sector. We have 
a stable political environment that is conducive to 
business growth. Our middle class is growing rap-
idly, and we are projected to experience significant 
economic growth in the medium term.
There are several sectors that are particularly inter-
esting to investors right now, one of which is the 
mining sector. Ghana has a wealth of natural re-
sources, including gold, bauxite, lithium and silica 
sand. We are also seeing a lot of innovation in the 
agriculture sector, particularly in the intersection 
between agriculture and technology. For example, 
we are currently working with an agtech company 
that is using a technology platform to help small-
holder farmers access international markets, pro-
viding them with technical and other services to 
ensure that they are growing the appropriate crops 
for which there is demand. There are also signifi-
cant opportunities for value addition through pro-
cessing of cocoa, one of the country’s most impor-
tant commodities,
The fintech sector is also incredibly vibrant in 
Ghana and we have a strong legal and regulatory 
framework in place to support it, including the reg-
ulatory sandbox put in place by the Bank of Ghana. 
This makes it an attractive sector for investors look-
ing for certainty and stability. The manufacturing 
sector is also seeing a lot of interest, thanks to the 
government’s policies. Major brands like VW and 
Nissan have already opened plants in the country, 
making it an exciting time for the automotive sec-
tor. Overall, Ghana has a robust legal and regula-
tory framework and offers many opportunities for 
investors in a wide range of sectors..

TG:  Why should investors be encouraged to 
invest in Ghana?
NAB: Investors should be encouraged to invest 
in Ghana because Ghana has a robust legal and 
regulatory framework that is being modernized 
and enhanced. Recently, numerous new laws have 
been passed to bring antiquated laws up to date, to 
fill in regulatory gaps and provide for future devel-
opment. For example, in the fintech space, we have 
clear regulations and in the corporate and commer-
cial space, we have a modern Companies Act that 
build on global best practice. There are also plans 
to enact even more laws to fill in gaps, such as the 
Limited Partnership Act, which my firm has been 
advocating for with the Ghana Venture Capital As-
sociation. This will make Ghana a more attractive 
domiciliation jurisdiction for private equity and 
venture capital funds.
The government is also working to make the 
implementation of the legal and regulatory frame-
work more efficient and investor friendly. We have 
a robust data protection law and a proactive regula-
tor, which is important as we become a more tech-
nology-driven society. The Ghana Stock Exchange 
recently passed guidelines on ESG reporting for 
public companies, which is a welcome develop-
ment. ESG and sustainability are important issues 
that affect us all and it is crucial for local regulators 
to address them. 

Overall, Ghana’s legal and regulatory framework 
is strong and becoming even more modernized, 
which should be encouraging for investors. We 
have a modern public private partnership law and 
increasing clarity in public procurement regula-
tion, which is important for infrastructure and 
other projects. There are laws guaranteeing the 
unrestricted repatriation of dividends and return 
of capital and protecting foreign investors from 
discrimination. Ghana as signed double taxation 
agreements and bilateral investment treaties with 
several countries in Africa, Europe and Asia.
TG:  What advice do you have for people who 
are considering investing in Ghana?
NAB: When investing in Ghana, it’s important to 
have a trusted advisor by your side. Although laws 

and regulations are in place and enforced, investors need a local guide to help 
them navigate the legal and regulatory environment and understand how 
these operate in practice. Like anywhere else, there are local cultural and busi-
ness norms that investors must take cognizance of. It’s crucial not to assume 
that everything will work as it does in their home countries or, conversely, that 
anything goes in Africa.
There are a few other things that foreign investors should keep top of mind 
right now. The first thing is local content and participation. Ghana like many 
African countries, is focused on ensuring that locals participate in all areas 
of the economy. This policy is formalized in local content and participation 
regulations, particularly in important sectors of the economy such as energy, 
telecommunications, mineral mining and natural resources. Even in sectors 
where there aren’t formal rules, it’s still important for foreign investors to con-
sider how they will engage with local businesses and plan for the impact of 
future local content and participation laws on their businesses. Because even 
if it’s not currently impacting their industry, it is coming, so it’s important to 
be prepared.
Data protection and data privacy issues are also critical issues in Ghana. The 
country has a robust data privacy law and the Data Protection Commission is 
becoming increasingly vigilant. Compliance with data protection and privacy 
laws is essential, even for businesses with just one employee in country and 
even those with no presence in Ghana but who process protected data from 
Ghana.  Investors should also consider the impact of EU regulations on ESG 
on their supply chain as these are increasingly important for businesses glob-
ally and locally as the initial IFRS Sustainability Disclosure Standards, S1 and 
S2, become effective starting January 2024. 
It’s important to do due diligence and be mindful of the realities on the ground 
when doing business in Ghana. Our firm has published numerous articles 
on doing business in Ghana that are freely accessible on the Insights page of 
our website www.ndowuona.com. Planning for contingencies and building in 
extra time is crucial, as doing things the right way can take longer than foreign 
investors often expect. With the right guidance and preparation, investing in 
Ghana can be a highly impactful and financially rewarding experience. ■TG
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Interview with 
Samuel Awuku, Director 
General, National Lottery 
Authority (NLA)

Top Guide:  You just won the Best Public Sector CEO accolade at the 7th 
Ghana CEO Summit and Excellence Awards. What would you say are 
some of your achievements over the last year that led to the win?
Samuel Awuku: Well, I think basically it’s a shared award. The hallmark of 
good leadership is the ability to carry people along, and I have had the privi-
lege of working with a dedicated team of management and staff.  For me, the 
key and essential ingredient for getting me there was my ability to bring the 
right spirit and inspire the team. My management and staff are very dedicated 
to and focused on our core mandate at the National Lottery Authority (NLA), 
and on expanding the frontiers of what we do. I think the improvement and 
innovation that we have introduced into our business and also our ability to 
bring on board our stakeholders and collaborators has been very key in us be-
ing where we are today. So yes, I would say that it wasn’t an individual effort; it 
was championed by the leadership that I have been able to put in place. 
Our partners, including Top Reports, have provided us with other views that 
we sometimes don’t see and help us to get things right. I’m excited that the 
NLA was recognised, I’m excited that the NLA’s leader was recognised, and 
I believe that it wasn’t by sudden flight. We put in a lot of effort and that has 
brought us to where we are. 

TG:  In April, you announced new revenue generation measures. What 
went into that decision and what has been the effect of the implementa-
tion?
SA: Basically – I think on 3 April – we announced the revenue measures, in-
cluding expanding what we do here and exporting our games to other coun-
tries like Côte d’Ivoire and Nigeria. With the operations in Nigeria and Côte 
d’Ivoire, we are expected to raise an additional GH¢30m to augment what we 
do here. This is very critical, especially in the current global situation. 

Again, we have been taking a very serious look at 
our operations. We are bringing in new lotto draw 
machines, which I am confident will be outdoored 
in July. We have started stakeholders’ engagement 
with our Lotto Marketing Companies (LMCs) and 
Private Lotto Operators (PLOs). Lottery is about 
confidence, so we need people to have the confi-
dence that we are not going to interfere with the 
machines to their disadvantage, for example. These 
machines are certified by the World Lottery Asso-
ciation (WLA) and also by all international lottery 
bodies. 
In that way, we are going to tackle the issue of rev-
enue leakages. We are liaising with the state security 
apparatus and security agencies together with the 
judiciary to tackle the issue of illegal lottery opera-
tors. We want to make sure that the punishment is 
tough enough to serve as a deterrent. The current 
arrangement incentivises illegal operations in the 
industry, and we want to make sure that people 
know that they will face very severe punishments 
when they are found to be guilty of operating illegal 
lottery operations. These are some of the revenue 
measures that we have adopted. 

TG:  In the sixty years that it has been in opera-
tion, what would you rank as the most signifi-
cant contributions that the NLA has made to 
Ghana and its development?
SA: Well, I think the NLA is supposed to gener-
ate revenue for national development. Basically, 
that’s our core mandate, and over the past 60 years, 
we have been able to generate this revenue for the 
state. What we are doing now, which is different, is 
that apart from contributing to the government’s 
Consolidated Fund and generating revenue for the 
state, we have added our Good Causes Foundation, 
which is funded from the profits we make from our 
collaborations with third-party organisations and 
partners on our platforms. 
In the spirit of the National Lotto Act, 2006 (Act 
722), we are enjoined to establish a special lotto 
with the aim of helping the poor, the destitute, the 
widows, the orphans, the physically and mentally 
challenged, all in the name of good causes, so that 
is one area we are supporting, as well as comple-
menting the government’s efforts to reduce youth 
unemployment. 
Last year, NLA made a contribution of over GH¢10 
million to the government’s flagship youth YouStart 
programme and this year we are going to add an-

INTERVIEW

https://nla.com.gh/
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other GH¢10 million. We already have GH¢3 mil-
lion and we are going to pay GH¢1 million in the 
months of both June and July. By the end of the 
year, we would have paid an additional GH¢5 mil-
lion. So yes, we have been contributing to national 
development in the last 60 years and what we have 
added in the last two years is Good Causes, and we 
are on course to reducing youth unemployment.

TG:  What are the NLA’s key strategic objectives 
for the next five years and how can investors 
partner with the NLA to achieve them?
SA: To summarise our objectives over the next 5 
years, we want the NLA to be the organisation of 
choice in the lottery industry and also to firmly es-
tablish ourselves as a very credible lottery authority 
looking out for partners across the world. Under 
the current framework of Act 722 and the GIPC 
Act, foreigners are not allowed to engage in the 
downstream or retail segments of the lottery indus-
try. However, operators can have technical partners 
with a global outlook to support them. I know that 
many of our partners are taking advantage of that 
to bring in and leverage technology. I know that in 
the next few years, the NLA will become an icon 
on its own in the African region and a major player 
within the global lottery industry. 
For the first time in our history, we have played host 
to some of the biggest names in the industry glob-
ally, including the president and secretary general 
of the World Lottery Association, Ms Rebecca Paul 
and Ms Lynne Roiter respectively, lottery leaders 
from Africa and Europe, as well as representatives 
from the North American Association of State and 
Provincial Lotteries. We are therefore confident 
that the outlook is good, and we hope to improve 
our operations, generate more revenue in the next 
5 years and move towards complete digitalisation. 
We also want to help demystify lottery. For us it’s 
a game of chance but there are some superstitious 
beliefs that persist about it and we believe that it is 
necessary to address those erroneous ideas.

TG:  What are some of the benefits of the re-
launched Caritas Lottery Platform and what has 
been the response from the organisations that 
it is targeted at?
SA: The Caritas Lottery Platform was launched in 
2012 but was allowed to remain dormant between 
2017 and the early part of 2021, so in October 2021, 
we had to relaunch it and I am proud to say that 
since its relaunch, we have generated over GHC 3 
million. This year, the Caritas Lottery Platform is 
giving more to corporate Ghana. Apart from the 
use of the platform to promote their consumer 
promotions, we are able to give them important 
feedback from the market in terms of what people 
are thinking about them and their products. This 
means that we are growing with them and I think 
that is very significant. We are not just taking mon-
ey from them to organise their promotions, we are 

able to advise them on future promotions based on 
the feedback we get, helping them to improve fu-
ture promotions. 
The brand integrity of the platform, in my view, 
has also been very important in attracting the big 
players from financial services, food and beverages 
and other sectors to it. It is still growing, and I am 
excited that we are signing on new partners daily, 
which also means that we get more resources to 
fund our good causes. 

TG:  Can you tell us some of the interventions 
that the Good Causes Foundation has made, 
and about expectations for its future?
SA: Well, I believe that the biggest contribution that 
the lottery has made is the Good Causes initiative, 
which enables us to extend a hand of goodwill and 
friendship to thousands of people. Not everyone 
gets to win when the numbers are drawn, but we 
all get to win from the investments in the causes 
that we support. Through the initiative, the NLA 
has touched over 240,000 lives in the last year alone. 
We are providing potable water, recreational cen-
tres, toilet facilities and other social amenities for 
communities across the country. We are also mak-
ing interventions in the education, health, arts and 
culture and youth and sports development sectors, 
operated under the four pillars of the Foundation. 
I believe that we are gradually positioning ourselves 
as an institution that has not only made corporate 
social responsibility a priority but has internalised it 
as part of our corporate culture and image.

TG:  Finally, as the best CEO in the public sector, 
what message would you have for the interna-
tional investors considering Ghana?
SA: Currently, the NLA and Ghana are like beauti-
ful young women ready to receive offers from well-
meaning partners. At 60 years old, we are reborn 
through the renewal of our ideas and vision. We 
grow stronger every day. For international inves-
tors, this is the best time to come to Ghana and the 
best opportunity to boost your returns. 
We have received several offers from American 
lottery firms, some European lottery firms and 
some from the Caribbean, the Far East and from 
Africa as well. But we always want the best out of 
it for our people, while remaining compliant with 
the regulations that govern our activities. We want 
credible partners and so we are conducting the nec-
essary due diligence with regards to the offers we 
have received. So yes, my advice to our partners and 
investors is that this is the best time to start conver-
sations with this beautiful, 60-year-old lady called 
the NLA. ■TG
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sector, has also piloted the e-cedi, a digi-
tal alternative to physical cash, as part of 
the drive towards a cash-lite economy 
and a robust digital payments infra-
structure in the country. The strength 
of the sector continues to attract inter-
national interest and in 2021, Leap Frog 
Investments acquired a 16.94 per cent 
stake in Ghana’s largest privately-owned 
bank, Fidelity Bank Ghana Limited. The 
government has also set up the Devel-
opment Bank of Ghana, backed by a 
€170 million facility from the European 
Investment Bank, as a model financial 
institution supporting the private sector 
in certain key economic spheres.  
The insurance sector has also grown 

FINANCE

The banking sector experienced strong 
growth in 2021. Deposits rose by 16.7 
per cent, increasing from GH¢103.8 
billion in December 2020 to GH¢121.1 
billion in December 2021. The total val-
ue of assets held by banks as at the end of 
2021 was GH¢180 billion and the capi-
tal adequacy ratio was 19.6 per cent, well 
above the industry requirement of 11.5 
per cent. To address any weaknesses that 
may arise out of the current economic 
challenges, the Bank of Ghana has set 
up a liquidity assistance framework to 
support banks and mitigate any risks of 
settlement failures. 

The Bank, the regulator for the financial 

The financial services sector in Ghana has undergone 
considerable changes in recent years. Liberalisation 
brought in new players, spurred competition and 

encouraged the introduction of new services, innovations 
and technologies for the benefit of consumers. The sector is 
home to 23 banks, 25 savings and loans companies, 38 fund 
managers, 22 life and 29 non-life insurance companies and a 
fairly robust stock exchange. Following a regulatory clean-up, 
the sector has been strengthened and is now set to serve an 
increasing customer base, take on bigger ticket transactions 
and support the country’s growth. In 2021, it contributed 3.7 
per cent to the country’s gross domestic product.

Supporting growth 
and inclusion

from a premium base of GH¢3.9 bil-
lion in 2020 to GH¢4.7 billion in 2021, 
representing a 19.5 per cent jump. This 
compares favourably to the previous 
year, when it grew by 9.8 per cent. The 
majority of premiums are in the life 
businesses, which account for 57 per 
cent, while non-life premiums make 
up the remaining 43 per cent. However, 
insurance penetration remains low and 
there is vast room for improvement 
and potential for growth in the sector. 
The top four companies in the life seg-
ment account for about 75 per cent of 
all life insurance premiums written in 
the market. Beyond them, the market is 
fluid and fragmented, with fierce com-
petition among smaller players for mar-
ket share, pointing to the possibility of 
consolidation by local or foreign players. 

To deepen penetration, the government 
is promoting micro-insurance, while 
players are also adopting technological 
innovations to ease use and encour-
age uptake by customers. This is most 
evident in the motor vehicle segment, 
which accounts for nearly half of non-
life premiums written in the country. 
Mobile-based policies and services are 
targeted at and expected to draw users 
in informal jobs and in the rural parts 
of the country, who are currently un-
derserved. 
In 2021, the Parliament of Ghana passed 
the Insurance Act, 2021 (Act 1061) to 
replace the Insurance Act, 2006 (Act 
724), in an effort to streamline the regu-
lation and supervision of the sector. The 
act created three main licence categories 
– Insurance, Reinsurance and Innova-
tive Insurance – under which compa-
nies in the sector may now operate. The 
National Insurance Commission is the 
statutory body that oversees and regu-
lates insurance services in the country. 

Pension reforms in the mid-to-late 
2000s led to the creation of a three-tier 
pensions scheme in the country, the first 
two of which are mandatory for all 
workers in both the public and private 
sectors. The state-owned Social Security 
and National Insurance Trust receives 
and manages the first tier of contribu-
tions. The second and the third, volun-
tary tier of pension contributions are 
overseen by private scheme managers. 
Recent changes in the regulations re-
quire private managers to diversify their 
investments and include private equity 
funds, enabling these fund managers to 
tap into the assets held by private pen-
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sion schemes. The National Pensions Regulatory 
Authority (NPRA), which regulates the sector, has 
launched a five-year plan to boost pensions cover-
age to 40 per cent of the working population. The 
NPRA expects, through initiatives under its plan, to 
boost assets under management from an estimated 
value of GH¢33 billion to GH¢50 billion. 

The Ghana Stock Exchange (GSE) lists several 
types of securities including shares (preference or 
equities), debt in the form of corporate bonds (and 
notes), municipal bonds (and notes), government 
bonds (and notes) and closed-end unit trusts and 
mutual funds. The GSE also operates the Ghana 
Fixed Income Market, a platform to facilitate the 
secondary trading of all fixed income securities 
and other securities. In 2021, the GSE launched a 
three-year plan that it said will transform the capital 
markets in Ghana from frontier to emerging sta-
tus. Among other initiatives, it will introduce new 
products such as derivatives and green bonds. The 
intention is to boost liquidity in the market and 
offer investors more and diverse options on the 
bourse. The capital markets in Ghana are regulated 
by the Securities and Exchange Commission.

SECTOR OPPORTUNITIES 
•	 Partnering with the Bank of Ghana in digitali-
sation efforts, including the e-cedi, to reduce trans-
action costs, improve security of payments and 
increase transaction limits 
•	 Opportunities to deliver bancassurance ser-
vices in partnership with banks to help expand the 
reach of insurance services 
•	 Development of technological infrastructure 
for online and digital banking to ease use and con-
venience for customers
•	 Providing subsidised loans to companies under 
the One District One Factory initiative
•	 Serving the unbanked through unique and in-
novative services via savings and loans and other 
non-banking institutions
•	 Introduction of technology solutions into the 
insurance market to enable transactions such as 
policy buying and claim filing to be done remotely 
•	 Selling microinsurance policies through mo-
bile platforms 
•	 Providing property insurance services to meet 
rising demand as the middle class expands
•	 Opportunities to invest and develop fintech 
that improves cybersecurity in the capital markets
•	 Opportunities to develop fintech products to 
support increased participation in the local capital 
market
•	 Development of voluntary pension schemes 
to serve the growing population, using digital tools 
and mobile platforms
•	 Opportunities to invest in private equity funds, 
which under new regulations, are able to tap into 
the GH¢22 billion of capital managed by private 
pension schemes. ■TG

Covid-19 has been a resource drain on collaborative 
efforts to review and steer the implementation of 
the Ghana Sustainable Banking Principles; however, 
the process remains ongoing and the overarching 
goals unchanged. From a financial policy point of 
view, a number of measures were implemented to 
address the adverse effect of the pandemic on the 
Ghanaian economy. Among these were the reduc-
tion of primary reserve requirements to the banks 
from 10 per cent to 8 per cent and the capital con-
servation buffer from 3 per cent to 1.5 per cent. This 
was done to ensure liquidity in the financial sector 
and credit flows to the economy. In terms of finan-
cial inclusion, fees for money transfers were waived 
to reduce impediments to financial inclusion posed 
by the pandemic among other policy measures. 
Ghana’s sustainable finance framework, as estab-
lished through the Sustainable Banking Principles, 
is supported with implementation guidance and 
technical tools in the sector guidance notes, which 
provide detailed Environmental and Social Risk 
Management (ESRM) guidance for five sectors: 
agriculture and forestry, manufacturing, oil & gas 
and mining, power and energy, construction and 
real estate. The implementation of the framework 
is regularly monitored by the Bank of Ghana (BoG), 
supported by a data collection approach. In Janu-
ary 2021, BoG formally launched reporting require-
ments for the Ghana Sustainable Banking Principles. 
All banks in Ghana are now required to integrate 
environmental and social (E&S) considerations into 
their risk frameworks and report to the BoG periodi-
cally in this regard.

Source: World Bank
http://documents.worldbank.org/curated/
en/099930106132237351/IDU0bedea3c803e-
5104fae0a5100c47b633f7668

FINANCE

Who we are.

Enterprise Group Plc is a publicly listed company on the 
Ghana Stock Exchange, and it is predominantly institution-
ally owned in shareholding. The Group has 6 subsidiaries, 
namely Enterprise Insurance (the oldest insurance company 
since 1924), Enterprise Life, (specialist Life Underwriter) 
Enterprise Trustees (Pensions specialist), Enterprise Prop-
erties, Transitions and Acacia (the health insurance arm of 
the Group), who are leaders in their respective industries.

Enterprise Life, Enterprise Insurance and Acacia are cur-
rently the leaders in the insurance space in Ghana (in Life, 
General Insurance and Health Insurance), whilst Enterprise 
Trustees business is the market leader in the Pensions Indus-
try with assets under management of over GHC 1.5 Billion, 
a feat yet to be matched by any insurance Group in Ghana.

Besides Ghana, the group has operations in The 
Gambia and Nigeria, both in Life specialist busi-
nesses since 2012 and 2020 respectively.

Our Strength and Pedigree.

In addition to its market leadership and a company that has 
consistently demonstrated strong profitability, with high 
benefits and claims payment ability over the decades, En-
terprise Group has under its worth, net asset value of over 
$300 million, coupled with a strong governance culture. As 
a futuristic and progressive company, Enterprise Group Plc 
has a strategic partnership with Prudential Financial In-
corporation, a key player in the USA insurance market.

Prudential Financial Inc. has total assets of over $1.5 tril-
lion under its management, which gives Enterprise Group 
PLC undisputable financial strength, muscle, and leverage.

Advantage Place
Mayor Road, 
Ridge West
Accra

Contact:

Website: www.myenterprisegroup.io

email: info@myenterprisegroup.io

phone: +233302634777

The Enterprise Story

http://documents.worldbank.org/curated/en/099930106132237351/IDU0bedea3c803e5104fae0a5100c47b633f7668
http://documents.worldbank.org/curated/en/099930106132237351/IDU0bedea3c803e5104fae0a5100c47b633f7668
http://documents.worldbank.org/curated/en/099930106132237351/IDU0bedea3c803e5104fae0a5100c47b633f7668
http://www.myenterprisegroup.io
mailto:info%40myenterprisegroup.io?subject=
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MINING

In 2021, Ghana had a total output of 
129 tonnes and was the top producer 
of gold in Africa, ahead of South Africa 

Ghana has abundant mineral resources that have 
been mined for centuries. Apart from the major 
minerals – gold, diamonds, manganese, and bauxite 

– Ghana also has confirmed deposits of iron ore, copper, 
chrome, nickel, limestone and quartz, which are at varying 
stages of development. The sector is dominated by larger 
foreign operators, although the government retains a 10 
per cent carried interest in most of the active large-scale 
mining activities. Small-scale mining is however reserved 
for Ghanaians by law. The mining industry consistently 
contributed above 7 per cent of Ghana’s GDP from 2018 to 
2020 but this dropped significantly to 5 per cent due to the 
reduction in the production of gold and bauxite in 2021. In 
2020, the sector was the fourth-largest contributor to the 
country’s annual gross production behind crop production, 
manufacturing, and trade.

A rich endowment 
of resources

and Burkina Faso. Gold accounted for 
96 per cent of all mining export revenue 
in that same year. Revenue from the 

mining sector recorded a 60 per cent 
jump between 2018 and 2019 due to the 
increase in commodity prices. In 2020, 
the mining industry contributed 18.12 
per cent of total revenue collected by 
the Ghana Revenue Authority (GRA). 
This included a 5 per cent mineral roy-
alty on the total revenue earned from 
mining operations that operators pay to 
GRA every year. Leading multinational 
operators such as Newmont Goldcorp, 
AngloGold Ashanti and Gold Fields 
operate production sites in the country, 
including Obuasi, Iduapriem (Tarkwa), 
Damang, Prestea, Bogoso, Wassa, Ke-
nyasi, Akyem, Chirano, Teleku Bokazo, 
Kwabeng and Osino. Gold Fields Ghana 
was the highest-producing gold compa-
ny in 2021, producing 521,688 ounces of 
gold, which was a 0.87 per cent decrease 
from the previous year. 

Bauxite has been mined in Ghana since 
1914 but it was in 2017 that the highest-
ever output of 1.1 million tonnes was 
recorded. Currently, most mining takes 
place in Awaso, where the Ghana Baux-
ite Company, a joint venture between 
the government of Ghana and a con-
sortium of investors who hold an 80 per 
cent stake, operates. Apart from Awaso, 
there are deposits at Kyebi, Nyinahin 
and Ejuanema. Ghana does not have 
any bauxite refineries or an integrated 
aluminium industry and the majority 

of it is exported to Canada and Scotland 
for refining into alumina. However, the 
Volta Aluminum Company’s alumina 
smelter is able to meet the majority of 
local demand. Ghana currently hosts all 
major production steps in aluminium 
processing, however, VALCO imports 
alumina for processing into aluminium, 
despite Ghana’s large bauxite reserves. 
The government has signed a memo-
randum of understanding with China 
for the development of some of the 
bauxite reserves that is expected to pres-
ent huge growth opportunities in the 
sector. 

Diamond mining in Ghana is mainly 
undertaken in the Birim Valley, near 
Akwatia in the Eastern Region, typically 
by small-scale miners, from alluvial as 
well as in-situ deposits. Ghana is not 
among the list of top global producers, 
although it has several deposits of dia-
monds. The main miner of diamonds 
is the now state-owned Ghana Con-
solidated Diamonds Limited (GCDL), 
which operates in the Birim River basin. 
Ghana produced a little over 25,000 car-
ats of rough diamonds in 2020, a major 
reduction in diamond production that 
has been attributed to the 
closure of the Akwatia mine about ten 
years ago and the curbs on small-scale 
mining in the effort to stamp out ille-

gal miners. Diamonds from Ghana are 
mostly exported to Belgium and the 
Netherlands. 
Manganese ore production began in 
1914, when it was discovered in Nsuta-
Wassa in the Western Region. Cur-
rently, the Ghana Manganese Company, 
which is jointly owned by Consolidated 
Minerals Africa Limited, a private firm 
controlling a 90 per cent stake, and the 
government of Ghana, which owns the 
other 10 per cent, has a mining conces-
sion covering 170 square kilometres in 
and around Nsuta. Only about 3 per 
cent of the concession has been mined 
to date. Manganese is used in the pro-
duction of steel and batteries, as well as 
the water treatment industry, the pro-
duction of micronutrients to produce 
fertilisers, and the creation of different 
colour pigments in the production of 
paints. The major importers of manga-
nese as of 2020 were China, India, Nor-
way, Russia, and South Korea.

The Ministry of Lands and Natural 
Resources is responsible for the sector 
and is mandated to promote efficient 
management and sustainable use of 
the country’s resources. The Minerals 
Commission, Lands Commission and 
Environmental Protection Agency are 
some of the regulatory and enforcement 
agencies under the ministry. 

SECTOR INCENTIVES 
•	 Mining companies get concession-
ary rates for the import of plant, ma-
chinery and equipment meant specifi-
cally for mining 
•	 Mining companies enjoy a capital 
allowance of 20 per cent straight line on 
their mining assets for 5 years and an 
investment allowance of 5 per cent in 
the first year

SECTOR OPPORTUNITIES 
•	 Establishment of new bauxite mines 
and refineries
•	 Opportunities to partner with Gha-
na Integrated Iron and Steel Develop-
ment Corporation to tap into the 6 bil-
lion metric tonnes of iron ore deposits 
in the country 
•	 Investment in or partnership with 
Ghana Consolidated Diamonds Lim-
ited (GCDL) to improve and sustain 
production at the Akwatia mine 
•	 Establishment of an aluminium 
smelter to complement the work of 
VALCO, which operates the only smelt-
er in the country. ■TG

Photo Credit: Asante Gold Corporation

Photo Credit: Asante Gold Corporation



7 Dr Amilcar Cabral Road
Airport Residential Area
P. O. Box KA 30742
Accra
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@ghanagoldfields
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@goldfields-ghana.com

Creating enduring 
value beyond mining

Over 20 years of investing in our communities, their 
dreams and their future

Stakeholder value creation is one of Gold Fields’ six 
ESG priorities and the Gold Fields Ghana Foundation 
is the entity that is spearheading the delivery of the 
company’s target by 2030. 

In 2023, the Foundation’s Board of Trustees approved 
the restructuring of the Foundation. A secretariat was 
established to manage the operations and activities 
of the Foundation, which were previously handled by 
the Community Affairs Managers of the company’s 
Tarkwa and Damang mines in the Western Region. 

How it all started

Gold  Fields Ghana established the Community 
Development Fund in 2002 to fund socio-economic 
development projects and programmes in the host 
communities. In 2004, the fund was officially registered 
as the Gold Fields Ghana Foundation. The Foundation 
has a formalised governance structure and funding 
mechanism and is the first to be set up by a mining 
company in Ghana. 

Revamping for better 

The trustees had one purpose in mind when they 
decided to reform the Foundation – that is to improve 
the delivery of its mandate, which is to ensure that 
the communities impacted by the mines’ operations 
benefit from the value created. Streamlining operations 
under a single, semi-autonomous management was 
the most effective way to achieve this objective. 
Headed by the Executive Secretary, the secretariat 
now manages all activities of the Foundation. 
It ensures that all approved development and 
livelihood enhancement programmes and projects for 
stakeholder communities are delivered promptly and 
are of approved standard. 

The Foundation is governed by a seven-member 
Board, constituting the General Managers of the Tarkwa 
and Damang mines, the Chief Executive Officer of the 
Ghana Chamber of Mines, a representative of the Gold 
Fields Board, members of Parliament for the Tarkwa-
Nsuaem and Prestea Huni-Valley constituencies, and 
the Executive Vice President and Head of Gold Fields 
West Africa, who is also the chair. The Board reviews 
and approves all projects, budgets and expenditures.

However, projects to be undertaken are determined 
by members of the mines’ 19 host communities. This is 
done through a comprehensive consultative process 
involving chiefs, opinion leaders, youth and women 
groups, unit committee heads, members of the district 

Gold Fields Ghana Foundation gets new look

assemblies, representatives of government agencies 
and members of the respective communities. This 
bottom-up approach ensures that only relevant 
projects that address key community needs are 
undertaken and guarantees a strong community 
ownership.

Creating enduring value beyond mining

Since 2004, the Foundation has invested over US$ 
96.38m in socio-economic development programmes 
and projects, focusing on education, health, water 
and sanitation, agriculture and infrastructure. Some 
of these include scholarships, Youth in Horticulture 
Production (YouHoP), cocoa farmers support 
programme, community apprenticeship, graduate 
training, provision of potable water, as well as 
construction of roads, schools and clinics. 

In recent years, the Foundation has shifted its focus 
to shared value projects that have measurable and 
sustainable impacts on stakeholder communities. 
Some of the flagship projects include:

•	 A 10,400-capacity international standard stadium 
in Tarkwa. When completed, the stadium is 
expected to open up the town for sporting and 
economic activities.

•	 A 360-bed girls’ dormitory for the Huni Valley 
Senior High School and four apartments for 
teachers. US$980,000 was invested in this 
project, which has eased accommodation 
challenges in the school.

•	 A 33km Tarkwa-Damang public road, a US$27m 
project that has eased transportation and 
improved road safety.

Keeping the coffers flowing

Funding for the Foundation is primarily through 
contributions from the Tarkwa and Damang mines, 
based on their production profitability. For every 
ounce of gold produced by the mines, one US dollar 
is donated to the Foundation, in addition to 1.5% of the 
mines’ profits before tax (US$1/oz plus 1.5% of pre-
tax profit). This is an agreed funding formula, which 
ensures that the developmental needs of the host 
communities are directly tied to those of the mines. 
The financial accounts of the Foundation are audited 
annually by an independent financial auditor.

Visit www.goldfields-ghana.com to learn more about 
how the Gold Fields Ghana Foundation is sharing the 
value of gold with stakeholder communities. 

collaborative
delivery

innovationresponsibilityintegritysafety respect

Creating enduring 
value beyond mining

     
   

Gold Fields Ghana Foundation
Investing in our communities, their dreams and their future.

Sharing the value of 
gold  in Ghana

https://www.goldfields-ghana.com/
https://www.goldfields-ghana.com/
https://www.goldfields-ghana.com/
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ENERGY

The power sector in Ghana is critical to its development efforts. Over the years, the 
government has made and facilitated significant investments in the sector with a 
view to improving access to reliable and affordable electricity for both domestic and 

industrial use. About 87 per cent of people in the country have access to electricity, including 
96 per cent of urban dwellers. The cost of power is, in comparison with other African 
countries, affordable and supply is also relatively stable and reliable through the year.

Leading the way in 
affordable energy

There are 27 power producers in the 
country, with a combined output of 
22,051GWh annually, 1,734 of which 
was exported in 2021. Ghana now has 
a total installed capacity of 5,134MW, 
with a dependable capacity of 4,710MW. 
Thermal power generation accounts for 
65 per cent of Ghana’s total power gen-
eration, while hydro-power contributes 
34 per cent. 

There have been recent investments in 
renewable energy, including a 155MW 
solar plant being constructed by the 
UK-based firm Blue Energy, which is 
expected to boost the country’s electric-
ity generation capacity by 6 per cent. 
Africa’s largest solar energy plant, the 
Nzema project in Ghana’s Western re-
gion, was completed in 2016. The gov-
ernment has set itself a target of deriving 
10 per cent of power from renewable 
sources in the medium term. There is 
great potential for solar energy, as the 
country receives an average of 4-6 kWh/
m2/day of solar energy and 1,800 to 
3,000 hours of sunshine each year, with 
the northern belt receiving the most.

There are three primary distributors of 
power in Ghana. The publicly owned 
Electricity Company of Ghana (ECG) is 
the main distribution company, serving 
the Ashanti, Central, Eastern, Greater 
Accra, Volta, and Western regions, all 
of which are in the lower third of the 
country. As at 2021, ECG distributed 
90 per cent of all the power available in 
the country. The other publicly owned 
distributor, NEDCo, was established to 
distribute power to the Brong-Ahafo, 
Northern, Upper East and Upper West 
regions of Ghana, in fulfillment of the 
Volta River Authority’s mandate to 
distribute 161KV to those parts of the 
country. The third, privately owned 
distributor, EPC operates exclusively 

The 
government’s 

objectives for 
the sector 

include 
managing 

its marine 
resources to 
maintain the 

industry’s long-
term viability, 
creating jobs, 

increasing 
revenue from 
the industry, 

integrating the 
sector into the 

larger economy 
and promoting 

maritime safety.

Ghana has a long tradition of gold mining and has produced a substantial portion of the world’s 
gold for over 1,000 years. During colonial British rule, the country was named the Gold Coast Colony, 
and gold production was booming. The first gold rush occurred between 1892 and 1901, and the 
second after World War I. Gold production decreased at the dawn of independence in 1957, and re-
mained low until the 1980s. Over the last 20 years, Ghana has been experiencing its third gold rush. 
During this period, annual gold production has increased by 700 per cent. The high international 
gold price was a driving factor in the expansion of small-scale mining, such as the 2,700% increase in 
gold mining territory around the Offin River between 2008 and 2012. Between 2006 and 2012, two 
large-scale mines opened in Ghana, but no mine closed down, possibly due to the high gold price, 
increasing profitability and extending life length. The expansion across artisanal small-, medium-, 
and large-scale mining contributed to an increase in total production that rose from 541,147oz in 
1990 to 3,119,823oz in 2009, according to official Ghana statistics. This production increase led to an 
increased sector contribution to GDP from 4.83% (1990) to 5.78% (2009), alongside an export value 
of US$304m in 1990, US$702m in 2000, and US$2246m in 2008, reaching 43% of national exports in 
2008. Mining-related foreign direct investment (FDI) also rose from US$165m to US$762m between 
1995 and 2009. Mining was the dominating sector with between 48% and 94% of total FDI from 
1995 to 2007, until the country saw an incredible increase in non-mining foreign direct investment 
following the discovery of oil in 2007.

Source: World Bank
http://documents.worldbank.org/curated/en/776741468181503442/The-local-socioeconomic-effects-of-gold-mining-
evidence-from-Ghana

https://asantegold.com/
http://documents.worldbank.org/curated/en/776741468181503442/The-local-socioeconomic-effects-of-gold-mining-evidence-from-Ghana
http://documents.worldbank.org/curated/en/776741468181503442/The-local-socioeconomic-effects-of-gold-mining-evidence-from-Ghana
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in the Tema Freezone Enclave, supply-
ing about 50 companies located there. 
Transmission is the sole preserve of 
Ghana Grid Company, which supplies 
energy to the three distributors through 
its network of 68 substations around the 
country.

As part of the government’s reforms to 
attract more private-sector investment 
and participation in the sector, it passed 
the Renewable Energy Act (Act 832) in 
2011 to kick-start a renewable energy 
industry in the country. In 2020, NEK 
Umwelttechnik AG, a Swiss company, 
built a 1GW wind generation capacity 
plant in Ghana, comprising the Ayitepa 
(225MW), Konikablo (200MW), Am-
lakpo (200MW), Madavunu (200MW), 
and Koluedor (160MW) wind farms. 
Further investment in renewable energy 
has come from the African Develop-
ment Bank, which in 2021, provided 
a grant of $27 million for the Ghana 
Mini-grid and Solar Photovoltaic Net 
Metering Plan. The project entailed the 
installation of 67.5MW of capacity, split 
among 35 mini-grids and several inde-
pendent solar capacity projects across 
the Volta Lake region.

Other reforms in the sector include im-
provements to the supply and distribu-
tion systems. With the support of the 
US, as part of a six-year, $316 million in-
vestment in Ghana’s energy infrastruc-
ture, the Kasoa bulk supply point was 
built and commissioned last year. This 
followed the inauguration, in 2021, of 
the Pokuase bulk supply point, also with 
funding from the US through the Mil-
lennium Challenge Corporation. These 
supply points have supported the reli-
able distribution of power to hundreds 
of thousands of schools, hospitals, of-
fices, and homes in Ghana. An off-grid 
energy distribution network, supported 
by the Climate Investment Fund, was 
also completed in 2020 and currently 
serves 9 districts in the upper middle 
belt of the country. 

Tariffs in the sector are set by the Pub-
lic Utilities Regulatory Commission 
(PURC), an independent, multi-sec-
toral body set up to regulate the provi-
sion of utilities such as electricity and 
water. In setting charges for electricity, 
the PURC considers charges for gen-
eration, transmitting and distributing 
electricity to the premises of the con-
sumer. It also takes account of statutory 
levies and charges – value-added tax, the 

National Health Insurance Levy, public 
lighting, National Electrification Levy, 
and power factor surcharges – as well 
as the government’s subsidies includ-
ing social subsidies to lifeline consum-
ers, subsidies for consumers within the 
0-150 units consumption bracket and a 
special subsidy for selected mining and 
steel companies. 

The sector is under the ambit of the 
Ministry of Energy, which sets and im-
plements policies, enforces regulations 
and monitors companies operating in 
the sector. The Ghana Grid Company, 
Bui Power Authority, Volta River Au-
thority, Electricity Company of Ghana 
and the Energy Commission, which 
oversees licensing and certification in 
the sector, are all under the direction 
and control of the ministry.

© paul einerhand - unsplash.com

SECTOR OPPORTUNITIES
•	 Off-grid power solutions to provide 
cheaper access to rural communities 
•	 Establishment of transmission enti-
ties to boost transmission infrastructure 
which has suffered neglect and under-
investment 
•	 Establishment of distribution enti-
ties to complement the three in the sec-
tor, only one of which is privately owned
•	 Investment in large solar projects on 
a public-private partnerships basis, tak-
ing advantage of all year-round sunshine 
in the country. ■TG

The 2021 Electricity Supply Plan’s projection ran 
from 2022 through 2026 and tracked an approx-
imately 5.8 per cent compound annual growth 
rate (CAGR) which increased the peak capacity 
demand from 3,539MW in 2022 to 4,460MW in 
2026. The corresponding projected electricity 
system energy demand was forecast to grow 
from 22,799GWh in 2022 to 28,550GWh in 2026. 
The resulting forecast shows that, by 2030, the 
system peak demand and energy demand are 
expected to grow to 5,588MW and 35,772GWh, 
respectively. From the information gathered 
from power sector stakeholders, there are sev-
en Renewable Energy projects, of which six are 
already operational. VRA’s Lawra project is un-
der construction. The seven RE plants are pro-

jected to produce a total of 162GWh annually. 
Of the seven projects, four are owned/hosted 
by state-owned entities (that is, VRA and BPA) 
while three (that is, Safisana, BXC, and Meiner-
gy) are privately owned. Safisana also happens 
to be the only nonsolar project among the 
seven. Based on the expected performance of 
the solar projects, it is projected that the Ghana-
ian system requires over 2,500MW of new solar 
projects to be implemented by 2030 to reach 
the RE target/commitment (10 per cent of the 
Ghanaian electricity system’s annual energy 
demand or consumption). The seven forecast 
RE projects generate approximately 162GWh 
of electricity, leaving an RE generation gap of 
3,415GWh, which means the RE penetration is 
only 0.5 per cent against the target of 10 per 
cent of total supply.

Source: World Bank
http://documents.worldbank.org/curated/
en/099205210162215569/P1759890a9900a07097a304f-
a323ab3742

ENERGY

Leader in electrical installation services

We are an electrical & electronics engineering and 
contracting company providing our clients with a 
comprehensive range of services for building proj-
ects. We also supply and distribute quality, yet af-
fordable, electrical products. 
B. Appah Electricals (BAE) Ltd has experienced 
steady and continuous growth since it was estab-

Kumasi Airport Project

CONTACT

Head Office: 
c12 Leshie Cres 

Labone 
Accra, Ghana

Tel: 030-2770178/2770155
Fax: 030-2768376

Email: 
sec@bappahelectricals.com

lished in 1991 by Mr. Ben Appah. We are a highly 
professional, and very efficient company expand-
ing our success beyond projects in Ghana to other 
African countries. Our clients know that when they 
buy from us and/or use our services, the job gets 
done very well on time and on budget.

http://documents.worldbank.org/curated/en/099205210162215569/P1759890a9900a07097a304fa323ab3742
http://documents.worldbank.org/curated/en/099205210162215569/P1759890a9900a07097a304fa323ab3742
http://documents.worldbank.org/curated/en/099205210162215569/P1759890a9900a07097a304fa323ab3742
http://bappahelectricals.com/
http://bappahelectricals.com/
mailto:sec%40bappahelectricals.com%20?subject=
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OIL & GAS

There are 16 operators in the upstream 
sector, which involves deep-water ex-
ploration and extraction of oil and gas. 
There are 17 oil blocks with 179 active 
oil wells in the country. Ghana’s mid-
stream industry is still in the develop-
ing stage. The country’s sole oil refinery, 
Tema Oil Refinery, has an operational 
capacity of 45,000 barrels per day (bpd). 
However, operational challenges have 
since reduced its capacity to 24,000 bpd 
on average. The country thus has to 
rely on refined fuel imports from coun-
tries such as Italy, Netherlands, and the 
United Arab Emirates to complement 
supplies from other producers in the re-
gion. The downstream industry activi-
ties consist of the distribution and mar-
keting of petroleum products by bulk 
distribution companies (BDCs) and oil 
marketing companies (OMCs), as well 
as pre-mixing of petroleum products 
for other industrial uses. There are 170 
oil marketing companies, 42 liquefied 
petroleum gas marketing companies 
and 37 bulk distribution companies op-
erating in the sector. 

In 2021, 25 new discoveries were an-
nounced, which indicates that the sec-
tor still has tremendous potential for 
growth. In July 2021, ENI, one of the 
upstream players, announced that it 
had made a significant oil discovery 

Ghana discovered oil in commercial quantities in 2007 
and started production in 2010. Since then, the oil 
and gas sector has become an important source of 

foreign investment, revenue and growth for the country. 
Production is concentrated in the three fields off the 
country’s western coast – the Jubilee, Tweneboa Enyenra 
Ntomme (TEN), and Sankofa-Gye Nyame. The three fields 
had a combined output of 55.06 million barrels of oil, 18,632 
mscf of gas and $783 million in revenue in 2021. According 
to the Ghana Revenue Authority, the sector was responsible 
for 6.5 per cent of total government revenue in the 2020 
fiscal year.

Maximising 
the potential

on the Ebanprospect in Cape Three 
Points Block 4. The company estimates 
the potential of the Eban–Akoma 
complex to be between 500 and 700 
Mboe. Ghana’s Petroleum Commis-
sion approved a 10-month programme 
to acquire 14,000 sq km of 3D seismic 
data over Ghana’s offshore Keta Basin 
in December 2022 and in January 2022 
the Ghana National Petroleum Corpo-
ration commenced a 2D seismic survey 
in the Volta Basin to gather information 
on the area.

Oil from the country’s fields is light and 
sweet and assessments have shown it 
to have an API gravity of 37.6 degrees 
and a sulphur content of 0.25 per cent 
(weight), with no unusual characteris-
tics – it is the type of oil that is attractive 
for worldwide refineries and can com-
pete with the international price refer-
ence oils. The government of Ghana is 
making efforts to facilitate a petroleum 
hub in the country with end-end ex-
ploitation of its oil and gas resources. 
Parliament passed a bill in October 
2022 to establish a Petroleum Hub De-
velopment Corporation that will be the 
main vehicle for the achievement of its 
strategic vision. The hub is expected to 
comprise four refineries, two oil jetties, 
crude oil storage tanks and two petro-
chemical plants.

The government of Ghana offers several 
incentives to investors in the country’s 
oil and gas sector. These include double 
taxation agreements, guarantees against 
expropriation, corporate tax exemptions 
and waivers on import duties and levies 
on machinery and equipment. Other 
incentives are the ability to carry losses 
forward for up to for three years, bilateral 
investment treaties and membership of 
the Multilateral Investment Guarantee 
Agency. 

The oil and gas industry in Ghana is sup-
ported by indigenous companies that 
specialise in the provision of offshore 
and onshore services to international oil 
companies. However, since most indig-
enous Ghanaian companies do not have 
the ability to provide these specialised 
services, foreign companies with the ca-
pacity are able to partner with local ones 
to deliver these services. 

Ghana has a robust regulatory frame-
work and favourable government 
policies that are designed to create an 
enabling environment for increased par-
ticipation and investment in the sector. 
The upstream sector is regulated by the 
Petroleum (Exploration and Produc-
tion) Act, 2016 (Act 919), which was in-
troduced to replace the Provisional Na-
tional Defence Council Law (PNDCL) 

84 to ensure upstream petroleum activi-
ties are executed in a safe and efficient 
manner and that Ghana derives optimal 
benefit from the exploitation of petro-
leum resources. The Petroleum Com-
mission is the agency that oversees the 
sub-sector. The downstream industry 
is regulated by the National Petroleum 
Authority. This authority was estab-
lished by an act of parliament; NPA Act 
2005, Act 691 to ensure efficient, profit-
able fair industry operations while en-
suring value for money for consumers. 
The Ghana National Petroleum Corpo-
ration leads the sustainable exploration, 
development, production and disposal 
of the petroleum resources of Ghana, 
by leveraging the right mix of domestic 

and foreign investments. The Ministry 
of Energy is responsible for creating, 
implementing, monitoring and assess-
ing policies in the sector.

SECTOR OPPORTUNITIES
•	 Investment in an independent pow-
er plant to serve the sector and boost 
productivity 
•	 Partnership with the government 
and the Petroleum Development Hub 
Corporation to invest in infrastructure 
for processing crude oil and raw natural 
gas into petroleum products to trade, 
store, transport and to distribute
•	 Provision of refinery, storage, mar-
keting and transportation of petroleum 
and gas products

•	 Investment in the midstream sec-
tor to boost refinery capacity to reduce 
import dependency
•	 Opportunity for the introduction of 
4D seismic technology that will provide 
more reliable data on changes in reser-
voirs
•	 Investment in natural gas infra-
structure to support the Tema LNG 
terminal currently under construction 
in the country, the first such project, in 
sub-Saharan Africa    
•	 Provision of drilling products and 
services  ■TG
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REAL ESTATE

The sector is primarily composed of 
the office, retail, industrial and resi-
dential segments. The office real estate 
market is dominated by private sector 
players providing facilities to compa-
nies in need of work spaces. The cur-
rent stock of A-grade developments 
is at about 144,105m2 and there are 
about 15,000m2 in pipeline develop-
ments. There was strong growth before 
the pandemic, spurred by the govern-
ment’s incentives for private sector 
development. Demand for office space 
is concentrated around Accra, most es-
pecially at Ridge, Airport City, and Can-
tonments and other high-end locations. 

Between 2010 and 2021, the number 
of residential units in Ghana increased 
from 3.39 million to 5.86 million, driven 
by both public and private sector build-
ing. However, Ghana still has a steep 
housing deficit of 1.8 million and the 
Ministry of Finance estimates that about 
60 per cent of Ghana’s urban population 
requires government assistance to ac-
cess decent housing facilities. 

The retail segment is home to big brands 
such as Game, Shoprite, Max Mart, 
Koala, and Melcom, which operate 
from privately owned malls. There is an 
estimated 138,000m2 of retail space in 
the country. Shopping malls house the 

The real estate sector in Ghana has been experiencing 
significant growth in recent years, owing  to economic 
growth, increased foreign investment and rising demand 

for housing from a growing local middle class and the 
Ghanaian diaspora. Ghana has seen a surge in urbanisation, 
with more people moving to the cities in search of job 
opportunities and a better quality of life. This trend has 
driven the demand for affordable housing, particularly in the 
capital city of Accra, where real estate prices have been rising 
steadily. Between 2016 and 2021, there was a 30 per cent 
compounded annual growth in the value of the real estate 
sector, making it one of the fastest-growing in the country.

Rising to the  
construction challenge

majority of retailers but recent trends 
indicate that there are a growing num-
ber of residential developments being 
converted into retail spaces, while others 
opt for medium-sized plazas. Footfall in 
retail centres declined during the pan-
demic but has rebounded in its wake. 
Accra Mall, the biggest in the country, 
attracts an estimated 7 million visitors 
every year. 

The cocoa and energy sector occupy 
the most space in the industrial seg-

ment, with units predominantly located 
in Accra, Tema, Kumasi and Takoradi. 
Government policies which are aimed 
at spurring industrial growth are the key 
demand drivers, while supply has been 
boosted by initiatives such as the One 
District One Warehouse programme. 
As at the end of September 2021, 23 
warehouses out of the target of 30, each 
with a storage capacity of 1,000 tonnes, 
had been completed.

The sector’s growth has been assisted 
by key developments in the economy, 
such as the mortgage market which 
is taking shape. Currently, 9 out of the 
23 banks in the country have targeted 
mortgage products for activities rang-
ing from buying to renovating homes. 
Another initiative meant to plug the gap 
in the provision of homes is the National 
Homeownership Fund, a partnership 
between the Rent to Own Scheme of the 
Affordable Real Estate Investment Trust, 
GCB Capital and three retail banks. 

Government is also helping to boost 
supply by giving land and tax incentives 
to developers and providing infrastruc-
ture to support affordable housing proj-
ects. It is also directly building homes, 
including with its initiative by the Minis-
try of Works and Housing in collabora-
tion with the State Housing Corporation 
to provide 6,584 rental housing units at 
the district level for public workers. 

Other policies, such as the Specialised 
Industrial Zones, are expected to in-
crease the country’s industrial real es-
tate base through partnerships with the 
private sector. Some completed parks 

under the initiative include the Dawa 
Industrial Park and the Tema Industrial 
Park by LMI Holdings. The implemen-
tation of the African Continental Free 
Trade Area, which opens up intra-Af-
rican trade, is expected to boost indus-
trial activity in the country and create 
increased demand for warehouse space.

The Ministry of Works and Hous-
ing exercises oversight over the sector 
and is responsible for coordinating, 
monitoring, and evaluating its plans, 
programmes, and performance. The 
Architects Registration Council and 
the Engineering Council regulate the 
practice and conduct of architects and 

engineers respectively, while the Ghana 
Real Estate Developers Association and 
the Ghana Real Estate Professionals As-
sociation are the trade bodies for real 
estate developers and professionals.

SECTOR INCENTIVES
•	 Ghana provides tax incentives to 
real estate companies to carry forward 
losses incurred in the first three years of 
operation
•	 Government is also implementing 
its digitisation agenda by completely 
digitising the National Land Registry in 
Ghana
•	 Free transferability of capital, profits 
and dividends

•	 Ghana is a signatory to the World 
Bank’s Multilateral Investment Guaran-
tee Agency (MIGA) Convention
•	 Double Taxation Agreements 
(DTAs) to rationalise tax obligations 
of investors in order to prevent double 
taxation. 

SECTOR OPPORTUNITIES
•	 Construction of residential units, 
including single units, and apartment 
buildings at both the affordable and 
luxury ends of the market to help meet 
the 1.8 million housing deficit 
•	 Implementation of the AfCFTA will 
drive demand for retail, service, and in-
dustrial space that investors can supply 
•	 Investment in hostel facilities for 
tertiary institutions around the country, 
where demand currently outstrips sup-
ply 
•	 Locations like Kasoa, Gbawe, Aburi, 
Peduase, and their environs provide 
significant land banking opportunities, 
that will yield significant returns in the 
medium term 
•	 Development of retail facilities in 
prime locations like Accra, Madina, Ku-
masi, Takoradi and other growing urban 
centres
•	 Investment in the development of 
specialised economic zones, industrial 
parks and warehousing facilities to drive 
the government’s One District One Fac-
tory plan. ■TG

Photo Credit: NEST Photo Credit: Tills Beach Resort
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Suites and Apartments in
Prime Airport Residential

SELLING FAST: 80% SOLD

www.thebantree.com +233 (0) 20 467 7033
 +233 (0) 30 278 6726

Over the past 12 years Clifton 
Homes has become Ghana’s 
leading residential developer, 
with their most recent project, The 
Bantree in Airport Residential, 
launched in December 2022.  
With a track record of 10 major 
developments in central Accra, 
all their projects to date have 
completed within contractual 
deadline, resulting in a market 
reputation for quality and 
reliability. 

All Clifton Homes developments 
are designed to deliver an optimal 
combination of value, location 
and quality, making them high-
return, low-risk investments for 
both homeowners and buy-to-let 
investors alike.  After managing 
the design and construction 
phase, the company also has a 
subsidiary to undertake Facilities 
Management operations and 
Lettings Management post-
completion, ensuring their clients’ 
assets are well maintained over 
the long-term. 

In late 2019 Clifton Homes 
launched The Lennox in Airport 
Residential, with all properties 
selling out the following year.  
Despite the turbulence caused 
by the global pandemic, the units 
at this luxury development were 
handed over to clients on time in 
2022.  Short and long term rentals 
are now available, bringing a 
winning rental proposition to the 
area for professional tenants and 
robust returns for landlords. 

In December 2022 Clifton Homes 
launched The Bantree, with Suites 
starting from only $83,950.  The 

project brought a fresh 
design concept to Airport 
Residential, lead by the 
company’s strong philosophy 
of “Urban Wellbeing”. 
The wellbeing-led design, 
incorporation of green space 
and expansive communal 
facilities have lead to less than 
20 units remaining for sale 
only 8 months after launch.  
Visit www.thebantree.com 
for more information. 

With a future pipeline 
designed to further 
evolve and enhance their 
proposition, Clifton Homes 
are focused on contributing 
to the positive growth and 
development of Ghana’s 
future real estate landscape.

REAL ESTATE

The Lennox

The Lennox

http://www.thebantree.com
http://www.thebantree.com
http://www.thebantree.com
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The NEST team is made of Award winning 
architects, experienced contractors, proj-
ect managers and interior designers. We 
believe strongly in working with knowl-
edgeable and dedicated teams to deliver 
excellent products while maintaining pro-
fessional integrity. 
In the last seven years Nest has developed 
and sold over 20,000m2 of premium resi-
dential homes in affluent areas in Accra, of-
fering a great living experience in tranquil 
and secure compounds.
Giffard Park (GP) is a themed residential 120 
Home development in Accra. It spans large 
green cultured areas, driveways and lanes 
with commercial and communal services - 

pools, gyms, Creche, garden, Convenience 
shops, Tennis courts, Swimming pools, As-
tro turf football grounds etc. The architec-
ture is minimalistic with emphasis on green 
and sustainable homes using solar pow-
ered back up power systems.
GP is Located off Giffard Road which is 
the main highway separating East Canton-
ments and La. This location is a five-minute 
drive from affluent Cantonments and of-
fers unique proximity to shopping centers, 
schools, hospitals etc. Phase 1 is currently 
under construction and will be completed 
in November 2023.  Phase 2&3 will be com-
pleted in June 2025.

GIFFARD PARK

THE HAMLET

The Hamlet is centrally placed off Switch-
back Road in affluent Cantonments, offer-
ing proximity and easy access to the CBD, 
international schools, hospitals supermar-
kets, etc. 
This luxury residential Gated community of 
20 Town homes has a private road access 
with individual private gardens per home 
and communal amenities – Pool, Gym, Club 
house and a Garden square. 
The Hamlet is now available for rent.

NOW RENTING 
20 PRIVATE HOMES – FOUR BED -THREE 

STOREY 
AN OASIS IN THE CITY 

PRIVATE ACCESS ROAD 
GYM, POOL, CLUB HOUSE, GARDEN 

SQUARE,  
SECURE AND GREEN COMPLIANT 

ADDRESS: 
HAMLET BY NEST 

JAWAHARLAL NEHRU ROAD 
DIGITAL ADDRESS – GL-07907771

WWW.NEST-GH.COM

REAL ESTATE

https://nest-gh.com/
https://nest-gh.com/
https://nest-gh.com/
http://WWW.NEST-GH.COM 
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ICT

Ghana’s Information Communication Technology 
(ICT) sector has emerged as a critical driver 
of economic growth and development, 

facilitating the achievement of significant progress 
in various sectors. The adoption and integration of 
ICT has led to enhanced communication, increased 
productivity, and improved access to healthcare, 
education, financial and other services. 

A key driver of 
development

The sector, which comprises telecom-
munication service providers, internet 
service providers, software developers, 
and training institutions, accounted for 
5 per cent of the country’s gross domes-
tic product in 2021. Current estimates 
put its value at $1 billion and it is project-
ed to be worth $5 billion by 2030. The 
government of Ghana has embarked on 
an ambitious digitalisation drive as part 
of its development agenda. In 2022, the 
World Bank approved an amount of 
$200 million to boost access to broad-
band in the country. This programme 
will promote digital inclusion and close 
the regional digital gap.

Mobile service uptake is robust, with 
40.5 million voice subscribers (131.4 per 
cent penetration) and 23.4 million data 
subscribers (76.6 per cent penetration). 
The market is dominated by MTN, 
which has 24.8 million voice subscrib-
ers, 16.2 million data subscribers and 
4,508 fixed telephony users. In 2020, 
the National Communications Author-
ity declared MTN a significant market 
player in view of its dominance and 
applied regulatory measures to protect 
competitors. Vodafone Ghana is next 
in size with 8 million and 3.3 million 
voice and data subscribers respectively; 
however it has the most fixed telephony 
subscribers, with 300,000 users. 

AirtelTigo Ghana has 7.7 million voice, 
3.5 million data, and 3,424 fixed tele-
phony subscribers. Glo Ghana is the 
smallest by market share, with 800,000 
users subscribed to its voice and 400,000 
to its data services. Mobile money ser-
vices are widely used, with 76 per cent 

of the GH¢385 billion-worth of transac-
tions carried out in 2021 conducted via 
US dollars. In 2022, the government im-
posed a 1.5 per cent tax on daily trans-
actions of GH¢100, which was later 
amended to 1 per cent in 2023.

There are 137 television and 684 radio 
stations operating in the country. The 
Multimedia Group is the biggest player 
in the media sector, operating televi-
sion and radio stations, online news 
portals and a digital TV platform that 
hosts other free-to-air television and 
radio channels. Other large operators 
are Media General and Excellence in 
Broadcasting, which also run multi-
channel services around the country. 
The state-owned Ghana Broadcasting 
Corporation also operates television, ra-
dio and online media services. There are 
42 fintech firms, the largest of which are 

Zeepay, expressPay, Hubtel and Ghana 
Interbank Payment and Settlement Sys-
tems Limited, which is a subsidiary of 
the Bank of Ghana. Main One, Surfline 
Communications Limited, Telesol 
Ghana Limited and Busy Internet are 
the major internet service providers in 
Ghana, while Huawei, ATC and Helios 
Towers are the main providers of com-
munications infrastructure.  

The sector is supported by a well-reg-
ulated environment and government 
policies, which are aimed at boosting the 
use of ICT and its integration into com-
mercial, administrative and personal 
activities. There is a robust demand for 
mobile money and digital transactions, 
in tandem with an increasingly liter-
ate population and a growing middle 
class. The African Continental Free 
Trade Area (AfCFTA) and the Pan-
African Payment and Settlement System 
(PAPPS) are also set to boost cross-bor-
der trade and transactions, which will 
further boost demand for ICT services. 
The country also has a youthful popu-
lation and relatively low wages, which 
makes it an ideal location for ICT-based 
services. There have been significant im-
provements to the technological infra-
structure, including submarine and ter-
restrial cables, which are boosting access 
and the quality of data services, creating 
more pathways for the convergence of 
technologies and services. 

The sector is under the supervision of 
the Ministry of Communications and 
Digitalisation and the main regulator is 
the National Communications Author-
ity, which licenses and regulates elec-
tronic communications. The Bank of 

Ghana licenses all financial service op-
erators, which includes mobile money 
and fintech services. Other regulators in 
the sector are the Data Protection Com-
mission, mandated to protect the priva-
cy of individual and personal data and 
the Cyber Security Authority, which 
regulates and promotes cybersecurity in 
the country. 

SECTOR INCENTIVES 
•	 Companies in the sector are entitled 
to a 7-year tax exemption
•	 Where applicable, foreign inves-
tors and employees are exempted from 
double taxation 
•	 Tax losses for companies in the ICT 
sector can be carried forward for up to 
five years

SECTOR OPPORTUNITIES 
•	 Provision of ICT infrastructure for 
processing transactions and transferring 
funds for pension funds, banks, broker-
age houses, insurance firms and others 
•	 Investment in digital terrestrial tele-
vision services under the Digital Terres-
trial Broadcasting Plan, which is com-
pliant with the Geneva 2006 (GE06) 
Agreement
•	 Provision of data connectivity ser-
vices to communities that are currently 
unconnected and unserved
•	 The government’s e-transform proj-
ect, which is aimed at mainstreaming 
ICT usage, provides opportunities for 
the supply of ICT equipment and ser-
vices to local and national governments, 
government agencies and large institu-
tions in the country. ■TG

Ghana’s digital sector has experienced impressive growth 
thanks to early liberalization and deregulation of the tele-
communications market in the late 1990s. The combination 
of a competitive market structure, improved international 
connectivity, an increase in private sector investment in 
communications infrastructure, and a reduction in telecom-
munications prices, in particular at the wholesale level, has 
been instrumental in fueling innovation and investments in 
the broader ICT sector, including in IT and IT-enabled Services 
(ITeS). A vibrant IT sector is emerging with companies such 
as mPedigree, Rancard, Softtribe, Hubtel, mPharma, Logiciel, 
Nosmay competing globally in software and applications 
platforms for everything from finance and payments to ag-
riculture and medical services. There are over 20 registered 
business process outsourcing (BPO) companies, a handful of 
IT parks, and over 50 innovation hubs for incubating and pro-
viding training and mentorship to startups. The traditional ICT 
industry has also been disrupted by automation, standardiza-
tion, and emerging technologies. Cloud services, the Internet 
of Things (IoT), artificial intelligence (AI), and robotics, among 
others, have reduced demand for back office and contact cen-
ter services. That said, the ITeS/BPO sector continues to hold 
significant promise, while some key African countries are re-
thinking their strategies and positioning themselves to attract 
significant investments in niche markets.
While Ghana continues to make strides in the ICT, ITeS, BPO 
and software development space, there is no coherent strat-
egy, and little support is provided to promote the current and 
potential opportunity. In the past few years, adoption of dis-
ruptive technologies has gathered pace in Ghana. There have 
been several recent initiatives by the Government of Ghana 
to adopt new technologies and some other developments in 
the private sector have also contributed to this demand.

Source: Clemente Miranda,Eva; Ehst,Michael; Kelly,Timothy John Charles; 
Oppan,Doreen; Kunicova,Jana; Mattern,Max William; Kimura,Kaoru; Alcalde 
Odriozola,Ander; Garcia Romero,Claudia Ivette; Querejazu,Daniel Enrique; 
Varghese,Minita Mary.
Ghana Digital Economy Diagnostic : Stock-Taking Report (English). Washing-
ton, D.C. : World Bank
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HEALTHCARE

Ghana has made some important strides in 
the area of healthcare delivery, with several 
interventions aimed at improving access, 

quality and overall health outcomes for citizens. The 
sector however continues to face some challenges, 
including inadequate funding, limited access to 
healthcare services, especially in the rural areas, and a 
shortage of professionals in the sector. 

Enhancing healthcare 
provision

Records from 2021 show that the 
healthcare market in the country had 
a value of $2.4 billion, with a total of 
2,857 health facilities. In the same year, 
the pharmaceutical market was val-
ued at $0.44 billion, comprising 1,000 
pharmacies and 30 pharmaceutical 
manufacturing companies. Diagnostic 
centres in the country numbered 500, 
while there were 337 active ambulance 
vehicles in the country, bringing the ra-
tio to 1:84,000 people. Medical devices 
and supplies had a market size of $71.2 
million in 2021, with consumables hav-
ing the largest share of $23.8 million. 
There were 12 licensed private health 
insurance schemes in the country, 7 of 
which were private commercial health 
schemes. 

Life expectancy in the country is esti-
mated at 64 years, the 7th-lowest in the 
world, according to the World Health 
Organisation and significantly lower 
than the global average of 73 years. In-
fant mortality remains a persistent pub-
lic health challenge in Ghana with an 
average of 33 infants per 1,000 in Ghana 
dying at an early age compared to the 
global average of 28 infants per 1,000. 
Ghana is ranked 20th among the 30 
high TB burden countries and second 
in Africa, with a prevalence rate of 140 
cases per 100,000, as compared to the 
global average of 1.27 per 1,000.

Maternal mortality is also perilously 
high, well above the upper limit of 70 
out of 100,000 live births that the World 
Health Organisation has stipulated. 
According to the United Nations Joint 
Programme on HIV/AIDS, the HIV 

infection rate in Ghana as of 2022 was 
0.06 per 1000 (all ages) compared to the 
global average of 0.02 per 1,000. It also 
has one of the highest rates of malaria 
mortality in the world, estimated by the 
World Bank to be 164.4 cases per 1,000 
as of 2020. 

The healthcare system comprises pri-
mary facilities, including health posts 
and clinics with the primary role of 
providing basic healthcare services such 
as immunisation, malaria treatment, 
antenatal care, infant and young child 
feeding. Above them are the second-
ary healthcare facilities where patients 
can be referred for more specialised 
care, such as cardiology, endocrinology, 
neurology, ENT, and general surgery. At 
the tertiary level, patients receive highly 
specialised treatment for more serious 
conditions such as dialysis, neurosur-
gery, cardiology and cardiac surgery 
interventions, assisted reproductive 
technologies and cancer care. 

There are about 5,000 laboratory tech-
nicians working in the country’s health 
laboratories, where tests are carried out 
to assist in the diagnosis, treatment and 
monitoring of patients’ conditions. A 
World Health Organisation assessment 
in 2011 found that tests in Ghanaian 
laboratories return results that are ac-
curate and timely. However, the Ghana 
Association of Biomedical Laboratory 
Scientists has said that about 40 per cent 
of technicians working in the country’s 
laboratories are not properly certified 
to do so. In 2021, generic drug sales 
amounted to $280 million, accounting 
for 86 per cent of prescription sales and 

64 per cent of total sales. 

Ghana has had a national health insur-
ance scheme since 2003, which mostly 
covers the primary health care needs of 
subscribers. There are also private health 
insurers which offer group or corporate 
plans and are typically used by the more 
affluent members of society. Accord-
ing to the 2021 census, 68.8 per cent 
of the population are covered by either 
the national or private health insur-
ance schemes. In addition to public and 
private hospitals and clinics, religious 
groups also run medical care facilities. 
The standards of care are usually superi-
or in privately run facilities and these ca-
ter to more well-off Ghanaians and the 
expatriate community in the country. 

The Ministry of Health is working 
to achieve the national agenda of at-
taining Universal Health Coverage by 
2030, including by conducting exten-
sive community outreach in cities and 
rural areas. In 2021, the government 
announced a plan to build a total of 
101 district hospitals, seven regional 
hospitals, and two specialised hospitals 
around the country. In addition, the 
project, dubbed Agenda 111, seeks to 
renovate the Western Region’s Effia Nk-
wanta Regional Hospital.

Policy formulation and implementa-
tion in the health sector is overseen by 
the Ministry of Health, while the Ghana 
Health Service is in charge of adminis-
tering the government’s health services. 
The Food and Drugs Authority assesses 
and certifies drugs that are allowed in 
the country. Nurses and pharmacists are 
licensed by the Nursing and Midwifery 
Council and the Pharmaceutical Coun-
cil respectively. 

SECTOR OPPORTUNITIES 
•	 Opportunity to establish a World 
Health Organisation certified pharma-
ceutical manufacturing plant as none 
currently exist locally 
•	 Opportunity for active pharmaceu-
tical ingredient manufacturing
•	 Establishment of a CAT lab in 
Ghana
•	 Establishment of research and de-
velopment facilities
•	 Investment in community care fa-
cilities for the elderly
•	 Advancement in specialised cancer 
care treatments. ■TG

We offer 
QUALITY AND CLIENT 
FOCUSED HEALTHCARE
for you and your family

www.yoursite.com•  Catheterisaaon Laboratory
•  Dental 
•  Diagnossc laboratory
•  Diet therapy
•  ENT 
•  Family Medicine Clinic
•  ICU and High •  ICU and High care
•  Maternity Ward
•  Neonatal
•  Oppcian and Optometrist  

•  Obstetrics & Gynecological 
•  Pediatric 
•  Pharmacy
•  Physiotherapy 
•  Radiology and imaging
•  Renal unit
•  U•  Urology 
•  24/7 Emergency Centre
•  Lithotripsy
•  Paramedic Ambulance Service

Our services include:

Main Telephone Line: 0302 739 373     |     Emergency Unit: 0599 211  311     |     Ambulance: 055 1444 470     |     Email: info@thebankhospital.com    |    Website: www.thebankhospital.com
Location: Block F6, Shippi Road Cantonments, Accra Ghana, near NAFTI.    GL-075-8713 

The Bank Hospital located in 
the heart of Accra - Canton-
ment, is a multi-disciplinary 
private healthcare facility that 
focuses on the best possible 
clinical outcomes with the 
goal of providing professional, 
comprehensive and client-fo-
cused healthcare through the 
provision of a wide range of 
services. All this is done with 
the aim of becoming the pre-
ferred healthcare provider for 
our patients and their fami-
lies with exceptional care that 
goes above and beyond ex-
pectations.

With contemporary up-to-
date facilities and state-of-the 
art equipment, The Bank Hos-
pital offers a broad spectrum 
of expert medical care and 
services to meet the needs of 
the communities we serve, in 

Accra, Ghana and across our 
borders.

The Bank Hospital was first set 
up as a Bank Clinic in 1987 and 
has since morphed into the 
mind-blowing edifice in exis-
tence today. Over the 34-year 
period of growth, the facility 
has moved from outpatient fa-
cilities and limited operations 
to a comprehensive Medical 
Facility with both in-and out-
patients. The Bank Hospital 
stands tall in first class pro-
fessionalism, teamwork, in-
novation and compassionate 
healthcare. 

The range of medical services 
and specialties offered at The 
Bank Hospital are diverse and 
includes 24/7 Emergency care, 
Radiology and Imaging, Cardi-
ac Catheterization, Lithotripsy, 

Paediatrics, Obstetrics & Gyn-
aecology, Dental, Diagnos-
tics, Diet Therapy, ENT, Family 
Medicine, Eye, ICU and High 
care, Maternity services, Neo-
natal Intensive care, Optician 
and Optometrist, 24/7 Phar-
macy, Physiotherapy, Urology, 
Renal services, Pathology and 
Paramedic Ambulance servic-
es. In addition to these general 
services, the hospital also pro-
vides specialized treatments 
such as cardiac treatment, 
lithotripsy and more.

With the positive testimonials 
received from our satisfied pa-
tients, we can boast that our 
well trained and experienced 
medical staff offer the best 
treatment you can ever get.

For any inquiries or appoint-
ment, locate us at Canton-
ment, near NAFTI. 
Alternatively, you can reach 
out to us via our helpline 0302 
739 373.

https://thebankhospital.com/
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Ghana’s health sector is mainly financed by the government, its development part-
ners, and Ghanaian households. Public resources are allocated to the Ministry of 
Health (MoH) and health facilities through budgetary transfers, while the National 
Health Insurance Authority (NHIA) is funded by the national health insurance levy 
and by Social Security and National Insurance Trust deductions. Ghana’s development 
partners also support the MoH, NHIA, and individual health facilities through grants, 
technical assistance, and concessional and commercial loans. Household contribu-
tions include National Health Insurance Scheme (NHIS) premium payments and out-
of-pocket spending at the point of care. Per capita health spending has increased 
over the past decade, and the sources of funding have shifted away from donors and 
towards the government and households. Nominal per capita health spending rose 
from GH¢29 in 2005 to GH¢140 in 2012, and spending increased in real terms as well. 
In 2005, Ghana’s development partners financed more than half of the country’s total 
health expenditures. As the NHIS expanded, the government’s share increased sig-
nificantly, and in 2010 public funding accounted for more than two-thirds of health 
spending. However, from 2010 to 2012 the share of private funds – mostly out-of-
pocket payments – almost tripled, while both public funds and external assistance 
declined. Under the NHIS, providers were initially paid only on a fee-for-service basis, 
but over time the payment system evolved to encompass Ghana diagnosis-related-
groups (GDRG) and capitation.

Source: World Bank
http://documents.worldbank.org/curated/en/493641501663722238/Ghana-national-health-insurance-
scheme-improving-financial-sustainability-based-on-expenditure-review

HEALTHCARE

Top Guide: How is Ghana positioned to meet the 
growing incoming external medical demand?
Ghana lies in the centre of West Africa and is often 
called the gateway to West Africa. We have a relative-
ly stable political system and stable economy. Ghana 
is very safe and is performing quite well in the region 
in terms of development and infrastructure. Tourism 
itself is already a big sector in Ghana. This positions 
us in a way that we can receive patients from other 
countries.
At Euracare, we already receive a lot of patients from 
neighbouring countries such as Sierra Leone, Togo, 
Liberia, Côte d’Ivoire, Benin, but also more and more 
from the diaspora in Europe or in the US.

TG: What convinces these patients to travel to Gha-
na for treatment at Euracare?
They are often looking for high quality medical ser-
vices that are not available in their country. Euracare is 
the only group in West Africa offering certain services. 
We have pioneered over 20 procedures, such as em-
bolization of fibroids, brain aneurysms treatment with-
out cutting the skull, acute stroke treatment, biliary 
stenting, microwave ablation and many more. They 
had previously never been done in Ghana and we 
continue doing them on a daily basis.
The presence of bilingual staff is a significant advan-
tage as well.

TG: What made it possible?
Having the right infrastructure: we have invested in 

state-of-the-art equipment with brands such as Sie-
mens and direct maintenance with manufacturers.
Also, working with A-class doctors (almost all of whom 
had part of their training completed outside of the 
country) is our signature.
Additionally, we work as a team and with a patient-
centric approach, aiming at providing high quality 
care, comparable to international standards.

TG: How do you think private healthcare institutions 
like Euracare contribute to greater access to health-
care in Africa?
They are agile and can quickly adapt to changing 
healthcare needs. By investing in expensive medical 
equipment, they alleviate the burden on public au-
thorities. They can collaborate with public institutions, 
thus enhancing capacity and knowledge transfer. 
These partnerships improve healthcare access, par-
ticularly where public resources are limited.

TG: How do you see Ghana benefiting from this in-
bound health tourism trend?
It positively impacts our economy by generating for-
eign exchange and elevates our status as a destination 
for medical tourism. It also helps reverse brain drain 
tendencies, retaining and attracting skilled healthcare 
professionals. Importantly, it drives us to enhance the 
quality of care we provide to our own patients, raising 
the standards in our healthcare system. 

Questions and Answers with Euracare Ghana
about inbound Medical Tourism

http://documents.worldbank.org/curated/en/493641501663722238/Ghana-national-health-insurance-scheme-
http://documents.worldbank.org/curated/en/493641501663722238/Ghana-national-health-insurance-scheme-
https://www.euracarehealth.com/
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TOURISM

Ghana’s diverse cultural heritage, rich history and 
natural attractions have made it a popular tourist 
destination in West Africa. The traditional festivals, 

music, and dance performances, arts and crafts, evergreen 
forests, mountains, lakes and waterfalls and historical 
sites, including the Cape Coast and Elmina castles, 
have attracted visitors from around the world. Ghana 
also boasts natural attractions such as beaches, wildlife 
reserves, and national parks that provide opportunities for 
ecotourism and adventure tourism. 

Unlocking opportunities 
for growth

The government’s efforts to boost visits 
and receipts from tourism have yielded 
results and revenues have been grow-
ing consistently. In 2019, Ghana earned 
$3.3 billion from tourism, while it ac-
counted for 5.5 per cent of the nation’s 
gross domestic product in that year. The 
sector is labour-intensive, employing 
over 700,000 Ghanaians, and sustains 
many businesses both in the industry 
and other areas allied to it, such as travel, 
handicrafts, music and dance, and Gha-
naian cuisine. Overall, the sector has 
significant potential to drive economic 
growth and job creation in the country.

The main market segments comprise 
accommodation, food and beverages, 
attractions and creative arts. Hotels, 

guest houses, lodges, hostels and apart-
ment complexes make up the accom-
modation sub-sector. In 2021, hotels 
and restaurants in Ghana contributed 
around $550 million to the country’s 
GDP. Hotels were the most popular 
base among visitors, with 53.7 per cent 
choosing to stay in one ahead of private 
homes and corporate housing. The food 
and beverages sphere is very competi-
tive, with several new and smaller play-
ers entering the market. Urbanisation 
and a growing middle class are two of 
the factors driving growth in the sub-
sector. Food spending was expected to 
grow by 13.1 per cent in 2022, due to 
positively-trending demographics in 
the country. 

Ghana has over 20 ecotourism sites, dis-
tributed across its regions. Notable ones 
include the Wli  waterfalls, the slave 
camp at Paga and its sacred crocodile 
pool, Kakum National Park, Mole Na-
tional Park, and Nzulezu village with its 
sea turtle conservation in the Central, 
Northern, and Western regions respec-
tively. The creative arts industry includes 
entities and individuals engaged in mu-
sic and the performing arts, heritage, vi-
sual arts and crafts, books and the press, 
audio-visual and interactive media, 
design, and creative services. The total 
exports of industrial arts and crafts grew 
at a compounded annual growth rate of 
54% from 2018 to 2020.

The government has shown commit-
ment to developing tourism infrastruc-
ture, supported by the World Bank’s 
funding of $50 million, by upgrading 
road networks in the country.  In 2021, a 
Domestic and Regional Tourism Cam-
paign, “#ExperienceGhana #ShareGha-
na”, was launched to encourage local 
tourism. In line with this, the month 
of March has been declared as Ghana 
Month with activities such as “See Gha-
na, Eat Ghana, Wear Ghana and Feel 
Ghana”. The successful Year of Return 
campaign in 2019 drew the African di-
aspora around the world to visit Ghana 
in commemoration of the 400th year 
since the first enslaved Africans arrived 
in Jamestown, Virginia. The campaign 
led to a total of $3.3 billion in revenue 
receipts that year.   
To support the creative sector, the gov-
ernment in April 2021 launched a $25 

million programme to improve the lo-
cal film ecosystem, which is expected 
to create potentially 6,000 jobs in the 
movie and film industry in Ghana. The 
sector is also to benefit greatly from the 
$1.2 billion Marine Drive project on the 
Accra coastline, commenced in 2017, 
which seeks to transform a stretch of 
beach from the Osu Christiansborg 
Castle to the Arts Centre into a vibrant 
business and commercial enclave that 
will radically change the city’s skyline, 
create jobs, spur tourism growth and 
boost the national economy. The project 
is expected to create up to 15,000 jobs 
after its anticipated completion in 2027. 

The Ministry of Tourism, Culture and 
Creative Arts is responsible for the de-
velopment and promotion of tourism-
related activities in the country and is 
assisted in its work by Ghana Tourism 
Authority and the National Commis-
sion on Culture.

SECTOR INCENTIVES 
•	 Companies in the tourism sector 
enjoy a corporate tax rate of 25 per cent, 
3 per cent lower than the general rate; a 
10 per cent concessionary rate on im-
ported goods for tourist establishments; 
and import duty exemptions for plant 
and machinery

https://visitghana.com/
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SECTOR OPPORTUNITIES 
•	 Opportunities for Joint Ventures 
(JV) or Public Private Partnerships for 
commercial real estate including offices, 
hotels, malls, retail shopping malls, en-
tertainment centres, car parks and other 
related developments
•	 Development of sports infrastruc-
ture to supplement available facilities in 
the country 
•	 Investment in intermodal trans-
portation systems – including light rail 
systems, extensive road networks and so 
on – that allow tourists to travel easily to 
their destinations
•	 Opportunities to set up companies 

TOURISM

in travel and tours, handicrafts, music 
and dance
•	 Opportunities to set up world-class 
training institutes to provide human 
capital development for the manning 
and management of tourist sites and 
recreational facilities. ■TG

www.tillsbeachresort.com

http://www.tillsbeachresort.com
http://www.tillsbeachresort.com


TO
P

G
U

ID
E

  •
  2

0
2

3

TO
P

G
U

ID
E

  •
  2

0
2

3

56 57

AGRICULTURE

The agricultural land area covers ap-
proximately 13.6 million hectares, 
representing about 57 per cent of the 
country’s territory. Out of this, a total of 
6.8 million hectares, representing about 
50 per cent, is under cultivation, with 
222,978 hectares under irrigation. The 
climatic conditions in the country, a mix 
of sufficient rain, sunshine and humid-

ity, are ideal for crop production. 
The main cash crop is cocoa, which 
has been planted in Ghana since it 
was introduced to the country in 1879 
by Tetteh Quarshie, a native who had 

The agricultural sector in Ghana is a major contributor to 
the economy, employing 33 per cent of the country’s 
active workforce. In 2021, it accounted for 21 per cent 

of the country’s gross domestic product. While it is currently 
dominated by subsistence farming, the government of 
Ghana has renewed its focus on the sector and is aiming 
to mechanise and boost production through a number 
of targeted interventions, in order to support an agro-
processing industry.

Transforming food systems 
to meet demand

discovered it in Fernando Po in pres-
ent day Equatorial Guinea. Ghana is 
currently the second highest producer 
of cocoa in the world behind Côte 
d’Ivoire, and in 2021, earned $2 billion 
from exports, about 60 per cent in the 
raw state. This represented about 19 
per cent of the country’s total exports 
in that year.

Ghana also produces and exports tim-
ber products. In 2020, 25,890 cubic 
metres of timber billets were exported 
from the country, 4.7 per cent more 

than were exported in the previous year. 
The increase in exports has also been ac-
companied by an improvement in the 
quality of timber products, which is re-
flected in the increase in export revenue.

Fish accounts for about 60 per cent of 
protein in Ghana and mainly comes 
from marine sources, although invest-
ments into aquaculture have resulted in 
a growth in the sector. In 2018, 76,620 
metric tonnes of fish were sourced from 
aquaculture, an increase of 18 per cent 
on the previous year. Livestock farming 
in Ghana is focused on chickens, goats, 
sheep and cows. Chicken dominates the 
sub-sector, with 75,202 tonnes produced 
in 2021. 

The government has undertaken a 
number of initiatives to boost produc-
tivity in the agricultural  sector. In 2016, 
the Ghana Cocoa Board launched the 
Production Enhancement Program 
to rehabilitate infected cocoa farms in 
order to increase annual cocoa produc-
tion to a minimum of 1 million tonnes. 
The One Village One Dam policy in the 
north of the country, and several irriga-
tion projects in parts of the south, are 
intended to reduce the dependence on 
rain, which characterises much of local 
farming. Planting for Food and Jobs and 
its livestock module, Rearing for Food 
and Jobs, were initiated in 2018 and 
2019 respectively to boost growth in the 
two sub-sectors. 

To address the perennial challenge of 
post-harvest losses, the government has 
sought to boost warehousing capacity in 
the country. In 2016, through a public-
private partnership, the 10,000 square 
metre capacity Ghana Airport Cargo 
Centre was built at Kotoka International 
Airport in Accra. Twenty-three ware-
houses, each with a capacity of 1,000 
metric tonnes, have been constructed 
under the One District One Ware-
house policy. Additionally, 42 prefabri-
cated grain warehouses have been built 
around Ghana. 

The Ghana Commodity Exchange, es-
tablished in 2018 under the auspices of 
the Ministry of Finance, links produc-
ers of agricultural products and buy-
ers. The operations of the exchange are 
sorted into trading and warehousing 
and linked to an electronic warehouse 
receipt system backed by collateral man-
agement services. Commodities traded 

on the exchange include maize, soya 
bean, sorghum, sesame, and rice.
Despite rising production in various 
sub-sectors, Ghana currently relies on 
imports to support local consumption. 
For example, net imports of fish in 2018 
amounted to 119,068 Mt, while in 2020, 
25,000 tonnes of beef and cattle offal, as 
well as 10,000 tonnes of veal were im-
ported to supplement local production. 
Meanwhile, Ghana’s population is set 
to grow and with a rising middle class, 
demand and purchasing power are pro-
jected to increase as well. 
The Ministry of Food and Agriculture, 
along with the Ministry of Fisheries and 
Aquaculture, oversees the sector and 
is responsible for policy formulation 
and implementation. Other regula-
tory agencies covering the sector are the 
Forestry Commission; Environmental 
Protection Agency; Food and Drugs 
Authority; Fisheries Commission; and 
the Ghana Irrigation Development 
Authority. Ghana Cocoa Board serves 
as the regulator, price setter, and mar-
keter of cocoa beans in Ghana, acting 
through its subsidiaries, the Cocoa Mar-
keting Company and Cocoa Processing 
Company. 

SECTOR INCENTIVES 
•	 The Ghana Agriculture Land Infor-
mation Bank, announced in the 2022 
budget, will create a reliable and eas-
ily accessible information platform that 
aims to improve and facilitate access to 
land for commercial farming
•	 Government is supporting the de-
velopment of 9,000 hectares of rain-fed 
lowland in rice-growing regions and 
the expansion of irrigation schemes to 
boost rice production 
•	 The Development Bank Ghana, es-
tablished in 2021 as part of the Ghana 
Cares (Obaatan pa) Project is expected 
to improve access to long-term financ-
ing at competitive rates for manufactur-
ing, agriculture, agro-processing, ICT, 
and housing  
•	 The One District One Factory ini-
tiative provides a boost for crop produc-
tion, as the majority of the factories are 
agro-based and will increase and sustain 
demand for agricultural products, limit 
post-harvest losses and create jobs 
•	 Companies in the food and agri-
culture industry are given a 5 to 10-year 
tax holiday, concessionary corporate tax 
rates and are allowed to carry losses for-
ward for up to five years.

SECTOR OPPORTUNITIES 
•	 Development of climate-resistant 
seeds and adaptable technology
•	 Manufacturing of machinery for 
the production of poultry and fish feed  
•	 Shea butter processing capacity to 
match increasing production and meet 
rising demand 
•	 Aquaculture production with the 
use of modern technology to reduce 
costs and boost output 
•	 Rice production and processing to 
meet rising local demand and with the 
support of targeted incentives. ■TG

Ghana is currently a net importer of basic foods such as rice, poultry, sugar, vegetable oils, and the 
import bill is growing. The annual food import bill now exceeds the estimated annual $2 billion earned 
from cocoa exports. Population growth, high rates of urbanisation, and increasing incomes are driving 
the demand for imported foodstuffs because of increased demand for more quality and safe foodstuffs 
such as meat, dairy, and fresh and processed vegetables. Food demand in urban areas is projected to 
increase fourfold over the next 20 years. Ghana currently produces less than 30 per cent of the raw 
materials needed by its agro-based industries. The government has introduced incentives (e.g., tax 
holidays) to promote food processing but the response has been low as major bottlenecks such as lack 
of space, infrastructure, finance, erratic power supply, etc. remain (USAID 2017). Therefore, an opportu-
nity exists to venture into import substitution for raw materials for the agro-processing industry as this 
will also lead to the creation of more and better jobs. Ghana is endowed with areas of high agricultural 
production potential that can support the growing of a wide-range of commodities. For example, the 
Northern Savannah Ecological Zone (NSEZ), Afram plains, the Accra plains, and other high agricultural 
potential areas are endowed with abundant and fertile land to produce a wide range of commodities.

Source: World Bank
http://documents.worldbank.org/curated/en/113921519661644757/Third-Ghana-Economic-Update-agriculture-as-an-engine-
of-growth-and-jobs-creation

http://documents.worldbank.org/curated/en/113921519661644757/Third-Ghana-Economic-Update-agriculture-as-an-engine-of-growth-and-jobs-creation
http://documents.worldbank.org/curated/en/113921519661644757/Third-Ghana-Economic-Update-agriculture-as-an-engine-of-growth-and-jobs-creation
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MANUFACTURING

According to the Food and Agriculture 
Organisation (FAO), paddy rice pro-
duction in Ghana grew from 688,000 
tonnes in 2016 to 973,000 tonnes in 
2020. Consumption of rice in Ghana 
however consistently outstrips local 
production. In 2020, 1.6 metric tonnes 
of rice was consumed in the country, up 
from 1.2 metric tonnes in 2016. The gap 
has been filled by imports, which rise 
every year to meet demand. The FAO 
estimates that 72,138 tonnes of chicken 
meat was produced in Ghana in 2020, 
way below the 400,000 tonnes that was 
consumed in that year. The cost of feed 
is a challenge for local producers and 
the shortfall has been made up with 
imports. In 2020, chicken, the most 
popular source of animal protein, was 
the 6th most-imported product into the 
country.  

Figures from the FAO show that 22 mil-
lion tonnes of cassava were produced 
in Ghana in 2020, making Ghana the 
second largest producer in Africa and 
fourth in the world. Despite this, Ghana 
still has a deficit in industrial starch 
and cassava flour, which indicates that 
there is a gap in industrial capacity in 
the country. Government is seeking a 
private partner to revamp the Komenda 
Sugar Factory, one of two defunct local 
producers, to help meet the consump-
tion of sugar for both domestic and in-
dustrial purposes, which far surpasses 
local production capacity. Similarly, 

Ghana’s industrial sector continues to grow on the back 
of government policies, in spite of several challenges 
and the difficult global economic conditions, 

providing employment and foreign exchange for the country. 
The government’s flagship programme for the sector, the 
One District One Factory policy, is meant to spur local 
production, reduce dependence on exports and make use 
of the abundant natural resources around the country. The 
main segments of the sector are agro-processing, textiles 
and footwear, electronics and household appliances, cocoa 
processing, and engineering and machine tools..

Output rising despite 
challenges

some of the 300,000 tonnes of processed 
tomatoes consumed in Ghana annually 
is imported from outside the country.  

Ghana is the second largest grower of 
cocoa in the world. While most of it is 
exported in the raw state, the govern-
ment established the Cocoa Processing 
Company in 1965 to process some of the 
produce into finished goods, in order 
to add value and get more foreign ex-
change. Following the implementation 
of economic liberalisation policies in the 
1980s, private sector players entered the 
cocoa processing sector and have since 
been contributing significantly to the 
drive to process an increasing portion of 
the country’s cocoa exports. Of the $2.1 

billion of cocoa exports from Ghana in 
2020, more than 20 per cent of it was 
already processed in the form of cocoa 
paste, cocoa butter, and chocolates. 

The textile sector in Ghana consists 
of ginneries and textile mills produc-
ing batik, wax cloth, and fancy printed 
cloth. It also includes the production of 
traditional materials such as kente and 
the Ghanaian smock. The footwear pro-
duced in the country comes in leather, 
rubber and textile versions. Ghana con-
sistently records deficits in trade with re-
lation to textiles and footwear. In 2020, 
textiles and rubber footwear were the 
6th and 9th most imported products in 
Ghana respectively. 

Ghana currently has a dearth of local 
manufacturers in the electronics sub-
sector and this is reflected in the trade 
deficits in semi-conductors, comput-
ers, telephones, refrigerators, video dis-
plays, and radio receivers among others. 
Household expenditure on electronics 
and household appliances has been 
forecast to grow consistently across PCs, 
mobile handsets, and audio-visual cate-
gories for the period from 2022 to 2025. 

There are few significant operators in 
the Ghanaian engineering and ma-
chine tools industry. There are how-
ever a lot of artisans who operate from 
large parks, such as Suame Magazine in 
Kumasi, and smaller ones around the 
country where auto tools and parts are 
sold. The market is currently dominated 
by distributors of imported machin-
ery and machinery tools. In addition, 
many international auto brands have 
dealerships established in the country 
to supply imported vehicle parts. The 

government has recently cut the sod for 
the construction of a modern machin-
ery foundry and tooling centre in Accra, 
designed to plug the deficit in domestic 
manufacturing.

The Ministry of Finance projects that 
production from manufacturing will 
grow steadily over the period from 2022 
to 2025. Production capacity is expected 
to increase due to the execution of vari-
ous programmes and policies initiated 
to increase local manufacturing capac-
ity. The Ministry of Trade and Industry 
has launched the Ghana Business Regu-
latory Reforms portal that will provide 
a platform for constant interaction 
between policymakers and business 
organisations. A Computer Numerical 
Control (CNC) machine tools centre is 
being built at the Ghana Atomic Energy 
Commission in Accra which, when 
completed, will produce machinery and 
tools for the agro-processing, automo-
bile assembling, aluminium products, 
and farming industries. The African 
Continental Free Trade Area and the 
One District One Factory scheme are 
also expected to attract investor interest 
and spur increased activity in the sector.  

The manufacturing sector is overseen 
by the Ministry of Trade and Industry, 
while agencies such as the Ghana Stan-
dards Authority, Ghana Export Promo-
tions Authority, Ghana Free Zones Au-
thority and Foods and Drugs Authority 
are responsible for the certification, li-
censing, inspection and promotion of 
various aspects of the sector. 

SECTOR OPPORTUNITIES 
•	 Opportunities to invest in the pro-
cessing of 2 million metric tonnes of 
bauxite, upgrading of Volta Aluminum 
Company Limited’s plants and facili-
ties or the establishment of a new alu-
minium smelter with a capacity of up to 
500,000 metric tonnes
•	 Partnership with the Ghana In-
tegrated Iron and Steel Development 
Corporation to develop and process 
iron ore, significant quantities of which 
have been discovered in the Upper West 
and Oti regions 
•	 The acceleration in the building of 
infrastructure, including the construc-
tion of 111 hospitals and the Cocoa 
Roads Improvement Programme, pro-
vides a huge opportunity to produce 
construction materials in the country 

•	 The establishment of one factory 
in every district, one industrial park in 
each region, among many other gov-
ernment initiatives also presents an op-
portunity to players in the construction 
materials sector
•	 Opportunities to establish or part-
ner with existing cashew-producing 
factories, the majority of which are inac-
tive or producing at less than 10 per cent 
capacity 
•	 Opportunities to invest in cassava 
processing, which despite the abun-
dance of inputs, is operating far below 
capacity in the country 
•	 Partnership with the government in 
the establishment and management of 
a foundry and machine tooling centre. 
■TG



TO
P

G
U

ID
E

  •
  2

0
2

3

61

TO
P

G
U

ID
E

  •
  2

0
2

3

60

MANUFACTURING

The launching of the Africa Continental Free 
Trade Agreement (AfCFTA) in July 2020 could 
provide impetus to Ghana’s trade develop-
ment agenda in terms of increased market ac-
cess and increased value. The full implemen-
tation of AfCFTA will create the largest free 
trade area in the world, connecting 55 coun-
tries with a combined USD3.4 trillion market 
economy of 1.3 billion people. This is expect-
ed to boost intra-African trade, promote in-
dustrialization, create jobs, and improve the 
competitiveness of African industries on the 
global stage. The Government’s new export 
strategy seeks to leverage the manufacturing 
sector to diversify the export base, includ-
ing trade in services, and to integrate deeper 
into global value chains. In October 2020, the 
government launched the new National Ex-
port Development Strategy, which envisages 
growth in non-traditional exports from $2.8b 
to $25.3b over a 10-year period, to be accom-
panied by deep structural transformation 
and a competitive, export-led industrialized 
economy. Going forward, the government’s 
strategy is to achieve inclusive and sustain-
able growth, with trade and the private sec-

tor as the main drivers. The government’s 
aim is to build the most business-friendly 
economy in Africa through diversification 
of the export base, further integration into 
global value chains, and promotion of intra-
African trade. At the industry level, Ghana’s 
top three sectors with the greatest untapped 
export opportunities were textiles and cloth-
ing, electronics, and chemicals. Potential ex-
ports should have been 43 times more than 
the observed export flows during 2010-2019, 
revealing an additional $1.5 in trade opportu-
nities. Ghana’s exports of electronics should 
have been 51 times actual values, leaving 
room to realize an additional $1.3b of exports. 
Exports of chemicals, including pharmaceuti-
cals, could have been 12.4 times higher, re-
vealing $644million in untapped export op-
portunities.

Source: Boakye,Daniel Kwabena; Maur,Jean-Christophe; 
Maliszewska,Maryla; Vnukova,Yulia. Ghana - Trade Com-
petitiveness Diagnostic : Strengthening Ghana’s Trade 
Competitiveness in the Context of AfCFTA (English). 
Washington, D.C. : World Bank Group. http://documents.
worldbank.org/curated/en/099655006072229218/
P172400097c6b60e084f00ab2713bf1587

EDUCATION

Ghana has a robust system of education that is designed to prepare students for the 
world of work. Students are taught in English but have the opportunity to learn 
local as well as foreign languages such as French from the primary school level and 

Spanish at more advanced levels of education. Ghana’s literacy rate of over 90 per cent is the 
second-highest in Africa, according to the United Nations Education, Scientific and Cultural 
Organisation (UNESCO)..

Developing a high-quality 
workforce

Enrollment in both public and private 
institutions has increased in recent 
years, in response to the government’s 
policies to improve access and encour-
age uptake. Students from other coun-
tries in the region are drawn to Ghana to 
experience the quality that its education 
system is known for. 

The school-age population is estimated 
at 11 million, pointing to a significant 
demand for education. Education is 
compulsory up to junior 
high school. As of 2020, 
there were 18,530 primary 
schools, 8,850 junior high 
schools, 700 senior high 
schools and 191 tertiary in-
stitutions including univer-
sities, technical universities, 
teacher and nursing train-
ing colleges. In the same 
year, there were 185,715 
elementary and 207,972 
secondary school teachers 
employed by the Ghana 
Education Service. Nation-
ally, there is one teacher 
for every class of 27 basic 
school pupils and one per 
16 secondary school students, although 
availability is higher in the urban areas 
than it is in the rural areas. 

Private participation in the delivery of 
education is encouraged by the govern-
ment as a way to close the access gap. At 
the basic level, private schools account 
for 51 per cent of the schools in the 
country, while at the secondary level, 
70 per cent of the schools in the country 
are privately owned and operated, ac-
cording to a 2019 audit. The same audit 
shows that there are 97 private universi-
ties, 94 public universities, 7 specialised 
training institutions and 8 technical 
universities. 

As at 2020, a majority (32 per cent) of 
graduates took courses in business and 
law, followed by 26 per cent of students 
who graduated with qualifications in 
education. Ashesi University, which 
is privately owned, and the publicly 
owned Kwame Nkrumah University 
of Science and Technology are the 
only two Ghanaian universities that are 
placed among the top 300 institutions in 
the Times Higher Education rankings 
of tertiary institutions worldwide.   

The government has embarked on a 
number of interventions to improve ac-
cess, delivery and quality of education 
in the country. The Ghana Account-
ability for Learning Outcomes Project 
(GALOP) is a five-year initiative that 
was started in 2020 with the aim of 
enhancing equity and accountability 
in Ghana’s education system while si-
multaneously raising educational qual-
ity in low-performing basic education 
schools. It focuses on all 28 special edu-
cation institutions as well as the 10,000 
primary, middle, and high schools with 
the lowest test scores. The project will 
cost $218.7 million in total. The Global 

Partnership for Education (GPE), the 
UK’s Foreign, Commonwealth and De-
velopment Office (FCDO, formerly the 
DFID) and the World Bank all contrib-
ute to its funding.

Most significantly, fees were abolished 
for publicly owned senior high schools 
as of the 2018-18 school year, which has 
led to a tremendous increase in enroll-
ment at that level. The One Teacher 
One Laptop programme was launched 

in September 2021 to bet-
ter equip teachers with the 
tools and skills for ICT-
enabled learning. With 
the support of the Chinese 
government, $130 mil-
lion was committed to 
boosting infrastructure for 
vocational education and 
training, particularly in au-
tomobile, civil, mechanical, 
and welding engineering, 
as well as ICT. 

In April 2022, the govern-
ment set up a $67 million 
fund to cover the feeding 
and operation of the coun-

try’s colleges of education. A further 
boost to education in Ghana has come 
from Google, which opened its first 
African AI research centre in Accra 
in 2019 and is expected to attract top 
machine learning researchers and engi-
neers to the country. 

The Ministry of Education is the main 
regulatory and oversight agency, with 
the mandate to formulate policy and en-
force standards. Under it are the Ghana 
Education Service, the National Coun-
cil for Curriculum and Assessment, the 
National Teaching Council and the Na-
tional Schools Inspectorate Authority, 
which are its implementation agencies. 

http://documents.worldbank.org/curated/en/099655006072229218/P172400097c6b60e084f00ab2713bf1587
http://documents.worldbank.org/curated/en/099655006072229218/P172400097c6b60e084f00ab2713bf1587
http://documents.worldbank.org/curated/en/099655006072229218/P172400097c6b60e084f00ab2713bf1587
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External examinations for junior and 
senior high schools are conducted by 
the West African Examinations Coun-
cil, a sub-regional body. 

SECTOR OPPORTUNITIES 
•	 Teacher training, especially in rural 
areas, to help correct imbalance in the 
distribution of teachers between rural 
and urban districts 
•	 Provision of infrastructure to ease 
overcrowding and improve access to 
education and amenities such as water 
and sanitation facilities 
•	 Investment in the delivery of early 
childhood education to improve literacy 
and numeracy skills, especially in rural 
areas
•	 Modernisation of education 
through the use of ICT tools to enhance 
the quality of education and training at 
all levels, as well as research resources 
and facilities
•	 Provision of high-quality educa-
tional supplies, including textbooks and 
other teaching and learning materials 

EDUCATION

Ghana’s primary completion rate was historically high compared to that for sub-Saharan Africa, but 
remained relatively flat until about 2005, when it increased sharply. The rate is now near 100 per cent, 
similar to the average for other lower-middle-income countries. The junior secondary completion rate 
shows a similar pattern but at lower levels. Overall, then, the supply of better-educated workers has 
been increasing in Ghana, especially over the past two decades. Despite these solid improvements 
in enrollment and completion rates, many studies for Ghana indicate concern about the quality of 
schooling that children receive. Pass rates for both the Basic Education 8 Certification Exam (BECE), giv-
en at the end of junior secondary school, and the West African Senior School Certificate Examination 
(WASSCE), remain low, and Ghanaian students’ performance in one international exam, the Trends in 
International Mathematics and Science Study (TIMSS), is extremely low and did not improve between 
2003 and 2011. Concerns about the quality of public schooling may explain the share of students 
who attend private schools. Historically, the share of students in private primary schooling was low 
in Ghana but the rate has steadily increased from well below the average for sub-Saharan Africa and 
lower-middle-income countries to more than both in recent years. The share of students in private 
secondary schooling has increased as well, but remains lower than for either sub-Saharan Africa or 
lower-middle-income countries..

Source: World Bank
https://documents1.worldbank.org/curated/en/099846204252242466/pdf/IDU01b6cbcf707072048c90958a0ff207f116a99.pdf

•	 Investment in STEM training for 
young learners, which is currently at 
very low rates – 7 per cent for engineer-
ing and 5 per cent for mathematics 
•	 Investment in the provision of stu-
dent housing at the secondary and ter-
tiary levels. ■TG
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Useful Contact Information
MAIN EMBASSIES

AUSTRIA 
Tel: 0302 783368, 024 6256806 
Fax: 0302 763236 
consulaustria@busymail.com.gh

BRITISH HIGH COMMISSION 
Telephone: 0302 213200 
Fax: 0302 213274 
www.gov.uk/contact-consulate-accra 
high.commission.accra@fcdo.gov.uk

BELGIUM 
Tel: 0302 776561 
Fax: 0302 764384 
consubel@4u.com.gh

CANADA 
Telephone: 0302 211521 
Fax: 0302 211523, 0302 773792, 
0302 211524 
www.ghana.gc.ca 
accra@international.gc.ca

CHINA 
Tel: 0302 777073 
Fax: 0302 774527 
www.gh.china-embassy.org

EUROPEAN UNION 
Telephone: +233 (0) 30 277 4201 
Fax: +233 (0) 30 277 4154 
https://eeas.europa.eu/delegations/
ghana 
delegation-ghana@eeas.europa.e

FRANCE 
Tel: 0302 214566 
Fax: 0302 214559 
www.ambafrance-gh.org

GERMANY 
Tel: 0302 211000 
Fax: 0302 221347 
www.accra.diplo.de 
info@accra.diplo.de

INDIA 
Tel: 0302 775601 
Fax: 0302 772176 
www.indiahc-ghana.com 
indiahc@ncs.com.gh

ITALY 
Tel: 0302 775621 
Fax: 0302 777301 
www.ambaccra.esteri.it 
ambasciata.accra@esteri.it

JAPAN 
Tel: 0302 765060 
Fax: 0302 762553 
www.gh.emb-japan.go.jp

LEBANON 
Tel: 0302 776727 
Fax: 0302 764290 
lebanon@ighmail.com

NETHERLANDS 
Tel: 0302 214356 
www.ghana.nlembassy.org 
ACC-CDP@minbuza.nl

RUSSIA 
Tel: 030 2775611 
Fax: 0302 772699 
russia@4u.com.gh

SAUDI ARABIA 
Tel: 0302 774311 
Fax: 0302 773424 
ghemb@mofa.gov.sa

SOUTH AFRICA 
Tel: 0302 740450 
Fax: 0302 762381, 0302 764484 
www.dirco.gov.za/Accra 
sahcgh@africaonline.com.gh

SPAIN 
Tel: 0302 774004 
Fax: 0302 776217 
emb.accra@mae.es

SWITZERLAND 
Tel: 0302 228125 
Fax: 0302 223583 
www.eda.admin.ch/accra 
acc.vertretung@eda.admin.ch

TURKEY 
Tel: 0302 771700 
Fax: 0302 771628 
embassy.accra@mfa.gov.tr

UNITED KINGDOM 
Tel: 0302 221665 
Fax: 0302 7010655 
www.ukinghana.fco.gov.uk 
high.commission.accra@fco.gov.uk

UNITED STATES OF AMERICA 
Tel: 0302 741000 
Fax: 0302 741389, 0302 741362 
www.ghana.usembassy.gov 
consulateaccra@state.gov

HOSPITALS & CLINICIS

AKAI HOUSE CLINIC 
Tel: 030 2784772, 030 2784773 
Fax: 030 2784775 
info@akaihouseclinic.com

NYAHO CLINIC 
Tel: 0302 775341, 0302 775291, 0302 
784505 | Fax: 0302 777593 
www.nyahomedical.com

LISTER HOSPITAL 
Tel: 0302 812325/6 
www.listerhospital.com.gh 
info@listerhospital.com.gh

SYNLAB 
Tel: 0302 776844, 0302 773994 
www.medlab.com.gh 
medlab@medlab.com.gh

WARA & INTERNATIONAL SOS 
Tel: 0302 781258 
www.ghana.westafrican-rescue.com 
help@westafrican-rescue.com

37 MILITARY HOSPITAL 
Tel: 0302 777595, 030 
2781802, 030 2767691

KORLE BU TEACHING HOSPITAL 
Tel: 0302 665401, 030 2673033

EURACARE 
Tel. 0302 739390 / 396 
www.euracare.com.gh 
info@euracare.com.gh

RIDGE HOSPITAL 
Tel. 0302 22 8315

THE BANK HOSPITAL 
Tel. 0302 739373 
www.thebankhospital.com 
info@thebankhospital.com

LUCCA HEALTH 
Tel. 0544 120777 
www.luccahealth.com 

CONTACTS
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EUROPEAN CHAMBER OF COMMERCE 
IN GHANA

HISTORY
The European Chamber of Commerce in Ghana (EUROCHAM Gha-
na) started in 2015 as the European Business Organization in Ghana 
(EBO-Ghana). It was initiated globally by the European Union in 2001, 
with the aim to have one voice of European Businesses outside the Eu-
ropean Union towards the EU and host countries.
In 2021 the name was changed to European Chamber of Commerce in 
Ghana and today EUROCHAM Ghana represents, and is endorsed by 
all European Embassies and the European Commission in Ghana and 
represents European Business interests of European large and Small 
and Medium Enterprises in Ghana.

CURRENT PROJECT
Eurocham Ghana with the help of the EU Delegation in Ghana has 
created the EU-Ghana Agribusiness Platform, where agribusiness ac-
tors and stakeholders in Ghana and elsewhere in the world can become 
members and interact for a wider business opportunity.
The Ghana-EU Agribusiness Platform is created as part of the broader 
vision of establishing the AU-EU Agri-Food Platform envisaged to be 
an instrument to catalyse sustainable and inclusive investments in Af-
rican agriculture.

MESSAGE FROM 
THE PRESIDENT 
Ghana serves as a vital link be-
tween European businesses and 
the Ghanaian market, fostering 
trade, investment, and collabora-
tion for mutual prosperity.
As we navigate the dynamic 
economic landscape of Ghana, 
it is imperative that we embrace 
new opportunities and over-
come challenges together. Our 
chamber remains committed to 
promoting a conducive business 
environment that encourages in-
novation, growth, and sustainable 
development. Our role is to facili-
tate the establishment of strong 
partnerships, provide valuable 

market insights, and advocate for favorable trade policies that benefit 
both sides.
In today’s interconnected world, collaboration and knowledge sharing 
are more critical than ever. To this end, our chamber organizes regular 
networking events, seminars, and business forums, providing a plat-
form for meaningful exchanges and fostering synergies among our 
members.
I would like to express my deepest gratitude to our members and the 
EU Delegation in Ghana for their continued support and commitment 
to EUROCHAM Ghana. Your involvement is instrumental in achiev-
ing our collective goals and ensuring the success of our business com-
munity.
In closing, I invite you all to become members and actively participate 
in our chamber’s activities, leverage our resources, and take advantage 
of the vast opportunities that Ghana has to offer. Together, we can build 
a prosperous future for European businesses in Ghana.

Celestino Alvarez-Neira

UK-GHANA CHAMBER 
OF COMMERCE

MESSAGE FROM THE EXECUTIVE DIREC-
TOR
The UK- Ghana Chamber of Commerce de-
livers practical solutions and services that 
facilitate and promote trade between Ghana 
and the UK. We support and help our member 
companies with navigating the complexities of 
the Ghanaian business landscape, minimizing 
risks and maximising opportunities. 

Adjoba Kyiamah

CHAMBER’S HISTORY IN THE COUNTRY
The UK-Ghana Chamber of Commerce (UK-
GCC) was established in 2016, with the sup-
port of the UK Government’s Department for 
Business & Trade (DBT), as a member-based 
trade association to facilitate and promote bi-
lateral trade between the UK and Ghana via 
the three platforms of networking, advocacy 
and trade services. 

FACILITATING NETWORKING AND BUSI-
NESS CONNECTIONS
The UKGCC is one of Ghana’s most networked 
business organisations with over 100 compa-
nies across various sectors and ranging from 
large corporates to MSMEs.  The UKGCC 
provides a platform for businesses from the 
UK and Ghana to connect and build valuable 
networks. 
Our monthly networking events bring together 
businessmen and women, entrepreneurs, in-
vestors, and professionals, creating opportuni-
ties for collaboration, partnerships, and busi-
ness growth.

PARTNER CHAMBERS

Mr. Celestino Alvarez-Neira, President EUROCHAM 

ADVOCACY AND REPRESENTATION
Our advocacy efforts help shape policies and regula-
tion that support the creation of a resilient, investor 
and business friendly environment.  The primary 
advocacy channels we employ are our Quarterly 
Tax Dialogues, Mandatory Regulatory Compliance 
seminars, and Breakfast with the British High Com-
missioner to Ghana. Through these, we contribute to 
tax reforms, improve investor appetite and increase 
accessibility to government services.
The UKGCC Business Climate Survey report pro-
vides valuable insights into Ghana’s current mac-
roeconomic factors, the investment conditions, as 
well as the business climate. The report identifies the 
threats and opportunities in Ghana that impact busi-
ness performance and sustainability.

MARKET INTELLIGENCE AND INFORMATION
The UKGCC provides valuable market intelligence 
and information to businesses seeking opportuni-
ties in Ghana and the UK. This information equips 
businesses with the knowledge they need to make in-
formed investment decisions, identify potential part-
ners, and develop effective market entry strategies. 
By providing up-to-date and accurate information, 
the UKGCC contributes to efforts aimed at reducing 
barriers to market entry and encourages UK busi-
nesses to explore opportunities in Ghana.

TRADE MISSIONS, BUSINESS PROMOTION, 
ADVISORY SERVICES, BUSINESS MATCHMAK-
ING
Our outbound/inbound trade missions and busi-
ness promotion activities enable UK and Ghanaian 
companies to showcase their products, services, and 
expertise in either market. Participants engage di-
rectly with potential clients, partners, and investors, 
fostering business relationships and paving the way 
for future collaborations. 

PARTNERSHIPS
The UKGCC has been a key delivery partner to the 
UK Government’s Foreign Commonwealth and 
Development Office (FCDO) and DBT since 2016. 
Projects currently being undertaken by the UKGCC 
include:
•	 Programme management for the Ghana Rev-

enue Programme (FCDO funded)
•	 Women and Tax Survey, (FCDO funded)
•	 UKGCC Tax Advocacy (FCDO funded)
•	 Energy management systems thought leader-

ship programme (DBT funded) 

The UKGCC offers a wealth of resources and oppor-
tunities for businesses. Don’t miss out on these ben-
efits - join today!

THE GHANA-SOUTH AFRICA 
BUSINESS CHAMBER 

Inaugurated in 2008 the GSABC was established to promote 
& enhance trade, investment & cultural interactions between 
Ghana & SA. At that time no one considered the challenge of 
a global pandemic and how that would impact not only on our 
daily lives, but on trade and investment flows too. The disrup-
tion and subsequent deep and lasting change it has ushered in, 
bring both uncertainty and opportunity at the same time. 
As business leaders we have been tasked with bringing about 
stability and clarity for our respective organisations. And for 
many of us this has required a fundamental shift in our mode 
of doing business. This holds too for the Chamber. The way we 
have gone about our business of promoting and building our 
network and influence no longer has as much relevance as it 
used to. To be able to show relevance and to add value to mem-
bers in 2023 we need to have a bold new approach. 
Post Covid, the Chamber has to be creative and proactive to re-
main relevant. As such we are building relationships with new 
partners that we hope will give members more commercial op-
portunities to leverage. 
Three overarching themes need to be leveraged for continued 
relevance. Namely: Embrace the Digital Economy; focus on En-
vironmental, Societal, and Governance issues, and proactively 
take advantage of the African Continental Free Trade Area. As 
such we are continuously searching to create value for our mem-
bers and our community around these three themes. 
The Chamber now boasts members across most sectors ranging 
from extractives, financial services, oil & gas, IT services, adver-
tising, retail, agriculture, & engineering. And more recently we 
can add education providers to the sectors our members oper-
ate in.
SA companies invested over $250 million in 2022. This was 
nearly double the 2019 figure for inward foreign direct invest-
ment. This massive increase placed us third in investor league 
tables behind China and the UK. ■TG

Mr. Grant Webber, President Ghana-South Africa Business Chamber

https://eurochamghana.eu/
https://ukgcc.com.gh/
http://gsabc.org/
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SUGGESTED HOTELS

KEMPINSKI
GOLD COAST CITY ACCRA
Ministries, Gamel Abdul Nasser
Avenue - Accra
Tel: +233 242 436000
reservations.accra@kempinski.com
www.kempinski.com/en/accra/
hotel-gold-coast-city

THE ROYAL SENCHI
Atimpoku / Senchi, Akosombo
(Eastern Region)
Tel: +233 30 3409170
info@theroyalsenchi.com
www.theroyalsenchi.com

LANCASTER
Liberation Road, Accra
Tel: +233 030 221 3161
info@lancasteraccra.com
www.lancasteraccra.com

LABADI BEACH HOTEL
La, Accra
Tel: +233 30 277 3026
labadi@legacyhotels.co.za
www.legacyhotels.co.za

LA VILLA BOUTIQUE HOTEL
Osu, Accra
Tel: +233 302 730 333-6
info@lavillaghana.com
www.lavillaghana.com

IBIS STYLES ACCRA AIRPORT CITY
Tel: +233(0) 302 742 747 /
+233(0) 302 746 600
HA0K0-SL@accor.com or
HA0K0-RE@accor.com
www.ibisstyles.com
www.accorhotels.com

TANG PALACE HOTEL
Borstal Avenue, Near Gold House,
South Airport Residential Area
Tel: +233 (0) 302 788886 / 788888 /
info@tangpalacehotel.com.gh

SWISS SPIRIT HOTEL &
SUITES ALISA, ACCRA
North Ridge, Accra
Tel: +233 302 214 233 / 214 244
info.alisa@swissspirithotels.com
www.swissspirithotels.com/
alisa-accra

THE AFRICAN REGENT
Airport West, Accra
Tel: +233 302 765 180 /81/82
info@african-regent-hotel.com
www.african-regent-hotel.com

BEST WESTERN PREMIER HOTEL
Airport, Accra
Tel: +233 302 766 902 / 766 905
www.bestwesternpremier.com.gh

FIESTA ROYALE
George Walker Bush Highway, 
North Dzorwulua
Tel: +233 030 274 0810/1
info@fiestahospitality.com
www.fiestahospitality.com

OLMA COLONIAL SUITES
Osu – Nyaniba Estates, Accra
Tel: +233 50 257 9952
info@ntinvestments.com /
support@ntinvestments.com
www.olmacolonialsuites.com

ACCRA CITY HOTEL
Barnes Road, Accra
+233 30 263 3863
www.accracityhotel.com
info@accracityhotel.com
reservations@accracityhotel.com

VILLA MONTICELLO
(Boutique Hotel)
Airport, Accra
Tel: +233 302 77 3477
www.villamonticello.com

TILLS BEACH RESORT
Beachway – Gomoa Fetteh
Tel: +233 55 130 5891
info@tillsbeachresort.com
www.tillsbeachresort.com

MÖVENPICK AMBASSADOR
HOTEL
Independence Ave, Accra, Ghana
+233 30 261 1000
reservations@movenpick.com
www.movenpick.com

ACCRA MARRIOTT HOTEL
Liberation Road, Airport City, Accra
Tel: +2330302738000
www.marriott.com/en-us/hotels/accmc-
accra-marriott-hotel/overview/

FIESTA RESIDENCES
Boutique Hotel & Serviced Apartments
5th Avenue, West Cantonments, Accra
Tel: +233 30 2798256
reservations@fiestaresidences.com
www.fiestaresidences.com
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Ideal venue for Honeymoon-Events-Conference
Let Tang Palace Hotel Be Your First Choice
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https://www.tangpalacehotel.com.gh/en/
https://www.caitecgroup.com/


https://www.gipc.gov.gh/

